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BUSINESS DESCRIPTION
Located on the northeast corner of Sacramento Street and Waverly Place, Clarion Music Center has provided
cultural programming and music lessons in Western and Chinese instruments to Chinatown residents since 1982.
The business was founded by Clara Hsu, an immigrant from Hong Kong who moved to San Francisco with her
father, James Ma, owner of a piano manufacturing business called Excelsior that operated alongside Clarion
Music Center in the basement of 816 Sacramento Street. In 1992, father and daughter pulled resources together
to purchase the 1908 building and expanded the business to include a street level and entrance at Waverly Place.
The center gained a reputation as a place to purchase exotic and traditional musical instruments from all over the
world and was one of the few businesses to provide repair services for both Western and Chinese instruments.
An important part of the business that continues today is its commitment to providing live music, theater, poetry,
and dance events, as well as educational classes, workshops, and programs for youth. Clara eventually came to
own both businesses and in 2005 sold Clarion Music Center to two long-time employees who operated the
business for ten years. Earlier this year, Clara re-purchased the center and intends to maintain the private piano
and violin lessons currently offered while expanding to include Chinese and other musical instruments, as well as
art and theater classes, poetry events, cultural performances, literary readings, and an art gallery. Her father’s
Excelsior pianos continue to be used for music lessons within the center. As the only music school in Chinatown,
Clarion Music Center fulfills an important role in providing music education to the Chinese immigrant and Chinese
American communities and remains committed to providing affordable options for local families.

CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?

Yes, the applicant has operated in San Francisco for 30 or more years, with no break in San Francisco operations
exceeding two years:

816 Sacramento Street from 1982-Present (34 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?
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Yes, the applicant has contributed to the Chinatown neighborhood’s history and identity.

The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways the
applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or community:

 Clarion Music Center is associated with the art of music, poetry, and theater, with a focus on promoting the
use of traditional musical instruments.

 Clarion Music Center has contributed to the Chinatown community’s history and identity by providing a space
for Chinatown residents, particularly youth, to learn how to play Western and Chinese musical instruments
and by offering diverse cultural programs and events for the community.

 The 1908 building is considered “Category A” historic resource by the Planning Department. It was identified
as a potential contributor to both the California Register- and National Register-eligible Chinatown Historic
District. Further evaluation is needed to determine if the property is individually significant for its association
with events, persons, and/or architecture.

 The business has been cited in the following publications:
 The Seattle Times, 4/3/2007, “A new look at old Chinatown in San Francisco,” by Christopher Reynolds.
 New York Times, 12/9/2001, “Where Chinatown Reveals Itself,” by Katherine Kam.
 Los Angeles Times, 3/25/2007, “In-depth tour of San Francisco’s Chinatown,” by Christopher Reynolds.”

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define the
business, including craft, culinary, or art forms?

Yes, Clarion Music Center is committed to maintaining the physical features and traditions that define its art of
teaching residents how to play Western and Chinese musical instruments, and its tradition of producing and
offering cultural programming in the fields of music, poetry, the visual arts, and theater.

HISTORIC PRESERVATION COMMISSION RECOMMENDATION
The Historic Preservation Commission recommends that Clarion Music Center qualifies for the Legacy Business
Registry under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed
physical features and traditions.

Physical Features or Traditions that Define the Business:
 Chinatown location.
 Music lessons focusing on Western and Chinese musical instruments.
 Cultural and educational events and performances.
 Visual display of musical instruments.

STAFF RECOMMENDATION
Staff recommends that the San Francisco Small Business Commission include Clarion Music Center currently
located at 2981 24th Street and 348 Precita Avenue in the Legacy Business Registry as a Legacy Business under
Administrative Code Section 2A.242.

Richard Kurylo, Manager
Legacy Business Program
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Small Business Commission
Draft Resolution

HEARING DATE DECEMBER 12, 2016

CLARION MUSIC CENTER

LEGACY BUSINESS REGISTRY RESOLUTION NO. _________________________

Application No.: LBR-2016-17-030
Business Name: Clarion Music Center
Business Address: 816 Sacramento Street
District: District 3
Applicant: Clara Hsu, President
Nomination Date: October 13, 2016
Nominated By: Supervisor Aaron Peskin
Staff Contact: Richard Kurylo

legacybusiness@sfgov.org

ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR CLARION
MUSIC CENTER, CURRENTLY LOCATED AT 816 SACRAMENTO STREET.

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains a
registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City and to be a tool for providing educational and
promotional assistance to Legacy Businesses to encourage their continued viability and success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; or

WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30 years,
has had no break in San Francisco operations exceeding two years, has significantly contributed to the history or
identity of a particular neighborhood or community and, if not included in the Registry, faces a significant risk of
displacement; and

WHEREAS, the subject business has contributed to the neighborhood's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that define the
business; and

WHEREAS, at a duly noticed public hearing held on December 12, 2016, the San Francisco Small Business
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business
Registry application; therefore
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BE IT RESOLVED that the Small Business Commission hereby includes Clarion Music Center in the Legacy
Business Registry as a Legacy Business under Administrative Code Section 2A.242.

BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below listed
physical features and traditions at Clarion Music Center:

Physical Features or Traditions that Define the Business:
 Chinatown location.
 Music lessons focusing on Western and Chinese musical instruments.
 Cultural and educational events and performances.
 Visual display of musical instruments.

__________________________________________________________________________________________

I hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on
December 12, 2016.

_________________________
Regina Dick-Endrizzi
Director

RESOLUTION NO. _________________________

Ayes –
Nays –
Abstained –
Absent –
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Application No.: LBR-2016-17-030
Business Name: Clarion Music Center
Business Address: 816 Sacramento Street
District: District 3
Applicant: Clara Hsu, President
Nomination Date: October 13, 2016
Nominated By: Supervisor Aaron Peskin

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

816 Sacramento Street from 1982-Present (34 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 17, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet







Legacy Business Registry Application

V.5- 6/17/2016

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

No Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:
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Clarion Music Center
Historical Narrative

Criterion 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history. For businesses with multiple locations,
include the history of the original location in San Francisco (including whether it was the
business’s founding and or headquartered location) and the opening dates and locations of all
other locations.

Clarion Music Center opened its doors in San Francisco’s Chinatown in October 3, 1982. James
Ma, a Hong Kong piano manufacturer who had immigrated to the United States upon his
second marriage, and his daughter Clara Hsu, who received a music degree in New Jersey,
decided to make a new start in their new world. With the help of friends they built music studios
in the basement of the old Salvation Army Church and invited piano and violin teachers to give
private lessons to local children. Enrollment grew steadily, and by the end of 1991 there were
over 130 students. Clara organized concerts, competitions and workshops for the students, and
in 1989 became the Representative of the Associated Board of the Royal Schools of Music (an
international music examination organization based in London, England, organizing
examinations, workshops and concerts for the entire Bay Area.

James had his own company, Excelsis Music, at the same location as Clarion Music. His
business consisted of retail and wholesale, mostly in pianos, violins and Chinese traditional
musical instruments. Musicians who stumbled into this humble little shop were surprised and
pleased to see gongs and Chinese drums. Some of them would trade their own instruments for
an erhu or pipa.

Father and daughter began to take an interest in the instruments that they received from
trading: a Native American flute, an African drum, a bagpipe from Belarus to name a few. These
instruments were unusual and beautiful, handcrafted and one-of-a-kind. The customers were
interesting too because many were world travelers and had fascinated stories to tell. James and
Clara found themselves gradually being led into the world of traditional instruments.

In 1992 James and Clara purchased the old Salvation Army building and expanded their
businesses to include a street level with an entrance on Waverly Place. With the new space the
duo decided to stop selling standard western classical instruments and started in earnest in
presenting exotic musical instruments of the world. With the collaborations of Fred Tietjen and
Stephen Kent, Clarion gained an international reputation of being the "Mecca of Didjeridus."
(Didgeridu is an Australian aboriginal instrument.)

Cultural Awareness Through Music workshops began in 1995 with Michael Santoro, were
designed to educate school students. The workshops are still ongoing to this day.

World Music at Clarion, a Friday night concert series from 1997-2005, was challenging because
its goal was to present music that was not mainstream. It was meant to be a learning
experience for the audience rather than entertainment.

In 1998 James Ma suffered a stroke and sold his business Excelsis Music to Clara. Now Clara
took over the wholesale and retail of the instruments in addition to her administration on the
music studios, concerts and workshops.



b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?

In its entire operation Clarion has never ceased operation, even when the building experienced
a major flood due to a faulty valve of the hot water heater on the roof in 2002. Clara managed to
get help from the First Chinese Baptist Church across the street and the First Congregational
Church on Walter U Lum Place and used their facilities for teaching.

c. Is the business a family owned business? If so, give the generational history of the business.

Clarion Music Center has been a family owned business since its founding in 1982, with a ten-
year period from 2005 to June 2016, when it was not family owned. Clara Hsu owned the
business until 1998 when her father James Ma suffered a stroke and had to retire from his
wholesale business. Clara then took over James’ operation. In 2005, she decided to sell the
business to pursue her interest in poetry. The business was sold to two of her long time
employees. When the new owners decided to close Clarion in 2016, Clara re-purchased the
business.

d. Describe the ownership history when the business ownership is not the original owner or a
family owned business.

There was a period in the history of Clarion Music Center from 2005 to 2016 when it was not a
family owned business.

The new owners canceled the World Music at Clarion series and decided instead to focus on
Chinese musical instruments. However they kept the Cultural Awareness Through Music
workshops for school’s field trips.

In recent years, the business struggled financially due to a lack of sophistication in today's
social media and the online retail environment.

e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the business
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of
supplemental documents and/or materials as a guide to help demonstrate the existence of the
business prior to current ownership.

Included in this Legacy Business Registry application is a photo album showing the grand
opening of Clarion and Excelsis Music. Dates are on the back of the original photographs.

A set of signature card copies were provided by Bank of America, Chinatown Grant Ave Branch,
showing the name and date of when Clarion Music Center was opened.

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.

The building is regarded as a historical building as it was the old Salvation Army Church, with a
corner stone dated 1958.



Criterion 2

a. Describe the business’s contribution to the history and/or identity of the neighborhood,
community or San Francisco.

Clarion Music Center is the only music school in the Chinatown neighborhood since the 1980s
and it remains to be so to this day.

b. Is the business (or has been) associated with significant events in the neighborhood, the City,
or the business industry?

On the wake of 9-11-01, Clara organized a candlelight memorial at Clarion and invited people to
send in their words of grief and consolation. Message came via emails from many parts of the
world and they were posted on a wall at Clarion. During the memorial the messages were read
out loud and musicians played. Afterward participants walked around the block of Waverly,
Clay, Grant and Sacramento with candles. This event was fondly remembered by those who
were there. Clara was often reminded about its impact on people even to this day.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, historical documents?

Clarion has been referenced in local newspapers and TV shows. Please see attachments.

d. Is the business associated with a significant or historical person?

“Clarion” means a loud and clear trumpet. The business name plays on “Clara” which means
bright and clear.

e. How does the business demonstrate its commitment to the community?

Even through the most difficult circumstances, suffering loss of sales from the multiple disasters
associated with the age of the building, Clarion has remained available to the community and
has never shut its doors on the students. From the very beginning Clarion is built solely on
personal resource, not bank loans. Clara came out of retirement to buy back the business for
the sake of the arts and the community, using her own savings to restore the business.

f. Provide a description of the community the business serves.

Many of the students at Clarion are Chinatown residents. The parents are mostly first
generation immigrants who hold menial jobs. They don’t have the privileges that are enjoyed by
the more affluent Chinese families and many don’t travel outside of the community until they go
to college.

Willa Li, a resident of Chinatown and former piano student of Clara, now a freshman at Harvard
University, wrote:
“. . .Clarion has been such an integral part of my life and will always be where my musical
passion has seeded and blossomed. I still remember the many years I have walked through the
store; how as a young child, the ocarinas, guzhengs, and lustrous gongs were visual delights
that piqued my interest in music. I will remember Clarion as the melting pot of exotic instruments
that filled me with a rich sense of worldliness, and I am so grateful for Clarion for exposing me to
music, culture, and history in a way that I will always treasure. . .”



g. Is the business associated with a culturally significant building/structure/site/ object/or
interior?

The building was the old Salvation Army Church but other than that there is no significant or
important cultural content within or without the building.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

The original owner Clara Hsu, now a published poet, was moved to consider the impact of the
end of a legacy when the last owners decided to close shop. Clarion Music Center was the only
music establishment left in the Chinatown and downtown vicinity, and families in the immigrant-
rich neighborhood would have a hard time finding affordable music lessons for their children if
the store were to close.

Clara decided to keep Clarion going by purchasing the business back because she firmly
believes that the awareness of beauty in sound and sight is cultivated through listening, seeing,
feeling and immersion. What is important is not the mechanical action that is taught in playing
an instrument. What is important is the awareness of beauty, and to be able to discern the
difference between the good and the bad; and that beauty comes in many shapes and forms. It
is this environment that Clara wants to cultivate and protect for the Chinatown community.

Criterion 3

a. Describe the business and the essential features that define its character.

Clarion has always been ahead of its time in terms of concept. Musical instruments were treated
with respect, displayed in beautiful cases and containers, whether they were a few dollar items
or expensive instruments. The same concept is applied to the new Clarion: to provide an
inclusive environment that is inspiring and respectful for the arts.

b. How does the business demonstrate a commitment to maintaining the historical traditions that
define the business, and which of these traditions should not be changed in order to retain the
businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms)

After Clara had re-purchased the business in July, 2016 changes were necessary in order for
the business to survive and thrive.

As painful as it was, the collection of rare and exotic instruments no longer could support the
business. Clara decided to buy the business back without its massive inventory. Her vision was
to create a new Clarion, keeping and expanding the private piano and violin lessons to include
Chinese and other musical instruments, art and theater classes; and the presence of poetry.

Clarion is now the home of the San Francisco Poetry Open Mike Podcast TV Show, where
taping of the show is produced once a month. David Acevedo, director of SF City Theatre
Company and Teatro Latino will offer drama classes and performances. An art gallery is in the
works. There will be literary readings and a distinctive poetry collection by local poets will be
showcased. As Clara puts it, "Poetry will not be the bread and butter, but it will be the soul of
Clarion." World Music at Clarion will be back to celebrate our culturally rich Bay Area. Clarion



will be the next "Mecca of arts" where San Francisco and Chinatown residents and youths will
benefit in experiencing the living arts of our time.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).Does the building occupied by the business relate to the immediate
neighborhood?

With the Golden Mountain Temple as its next door neighbor, the First Baptist Church and the
YMCA across the street and Clarion with its educational, music and art focus, Chinatown has a
unique corner that serves the community in health, arts and spiritual practices. This corner does
not sell touristic souvenirs, and it is the starting point of many historical tours.





Clarion Music Center 
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Photo Album Showing the Grand Opening

of Clarion and Excelsis Music
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Filing Date: October 17, 2016

Case No.: 2016-013530LBR

Business Name: Clarion Music Center

Business Address: 816 Sacramento Street

Zoning: CRNC (Chinatown - Residential - Neighborhood Commercial)

50-N Height and Bulk District

Block/Lot: 0225/007

Applicant: Clara Hsu, President

816 Sacramento Street

San Francisco, CA 94108

Nominated By: Supervisor Aaron Peskin, District 3

Staff Contact: Desiree Smith - (415) 575-9093

desiree.smith@sfgov.org

Reviewed By: Tim Frye – (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Located in the old Salvation Army Building on the northeast corner of Sacramento Street and Waverly

Place, Clarion Music Center has provided cultural programming and music lessons in Western and

Chinese instruments to Chinatown residents since 1982. The business was founded by Clara Hsu, an

immigrant from Hong Kong who moved to San Francisco with her father, James Ma, owner of a piano

manufacturing business called Excelsior that operated alongside Clarion Music Center in the basement of

816 Sacramento Street. In 1992, the father and daughter pulled resources to purchase the 1908 building

and expanded the business to include a street level and entrance at Waverly Place. The center gained a

reputation as a place to purchase exotic and traditional musical instruments from all over the world and

was one of the few businesses to provide repair services for both Western and Chinese instruments. An

important part of the business that continues today is its commitment to providing live music, theater,

poetry, and dance events, as well as educational classes, workshops, and programs for youth. Clara

eventually came to own both businesses and in 2005, sold Clarion Music Center to two long-time

employees who operated the business for ten years. Earlier this year, Clara re-purchased the center and

intends to maintain the private piano and violin lessons currently offered while expanding include

Chinese and other musical instruments, as well as art and theater classes, poetry events, cultural

performances, literary readings, and an art gallery. Her father’s Excelsior pianos continue to be used for

music lessons within the center. As the only music school in Chinatown, Clarion Music Center fulfills an

important role in providing music education to the Chinese immigrant and Chinese American

communities and remains committed to providing affordable options for local families.

STAFF ANALYSIS

Review Criteria

1. When was business founded?

1982
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2. Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Clarion Music Center qualifies for listing on the Legacy Business Registry because it meets

all of the eligibility Criteria:

i. Clarion Music Center has operated for 34 years.

ii. Clarion Music Center has contributed to the Chinatown community’s history and

identity by providing a space for Chinatown residents, particularly youth, to learn

how to play Western and Chinese musical instruments and by offering diverse

cultural programs and events for the community.

iii. Clarion Music Center is committed to maintaining the physical features and

traditions that define its art of teaching residents how to play Western and Chinese

musical instruments, and its tradition of producing and offering cultural

programming in the fields of music, poetry, the visual arts, and theater.

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?

Yes. The business is associated with the art of music, poetry, and theater, with a focus on

promoting the use of traditional musical instruments.

4. Is the business or its building associated with significant events, persons, and/or architecture?

The business does not appear to be associated with significant events, persons, and/or

architecture. The property is significant as a potential contributor to both the California Register-

and National Register-eligible Chinatown Historic District. Further evaluation is needed to

determine if the property is individually significant for its association with events, persons,

and/or architecture.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?

The 1908 building is considered “Category A” historic resource by the Planning Department. It

was identified as a potential contributor to both the California Register- and National Register-

eligible Chinatown Historic District.

6. Is the business mentioned in a local historic context statement?

No.

7. Has the business been cited in published literature, newspapers, journals, etc.?

Yes. Clarion Music Center has been featured in numerous news publications, including but not

limited to: The Seattle Times, 4/3/2007, “A new look at old Chinatown in San Francisco,” by

Christopher Reynolds; New York Times, 12/9/2001, “Where Chinatown Reveals Itself,” by

Katherine Kam; Los Angeles Times, 3/25/2007, “In-depth tour of San Francisco’s Chinatown,” by

Christopher Reynolds.”

Physical Features or Traditions that Define the Business

Location(s) associated with the business:

816 Sacramento Street
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2016-014209LBR; 2016-013529LBR; 2016-013530LBR; 2016-013557LBR;

2016-014320LBR; 2016-013558LBR; 2016-013561LBR; 2016-013587LBR;

2016-013588LBR; 2016-014214LBR; 2016-013591LBR; 2016-013782LBR;

2016-013785LBR; 2016-013788LBR; 2016-013922LBR

Recommended by Applicant

Chinatown location

Music lessons focusing on Western and Chinese musical instruments

Cultural and educational events and performances

Visual display of musical instruments

Recommended by Staff

No additional recommendations
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Historic Preservation Commission
Draft Resolution

HEARING DATE NOVEMBER 16, 2016

Case No.: 2016-013530LBR

Business Name: Clarion Music Center

Business Address: 816 Sacramento Street

Zoning: CRNC (Chinatown - Residential - Neighborhood Commercial)

50-N Height and Bulk District

Block/Lot: 0225/007

Applicant: Clara Hsu, President

816 Sacramento Street

San Francisco, CA 94108

Nominated By: Supervisor Aaron Peskin, District 3

Staff Contact: Desiree Smith - (415) 575-9093

desiree.smith@sfgov.org

Reviewed By: Tim Frye – (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CLARION MUSIC

CENTER, CURRENTLY LOCATED AT 816 SACRAMENTO STREET (BLOCK/LOT 0225/007).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing

educational and promotional assistance to Legacy Businesses to encourage their continued viability and

success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San

Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to the Chinatown neighborhood's history and identity;

and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that

define the business; and

WHEREAS, at a duly noticed public hearing held on November 16, 2016, the Historic Preservation

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business

Registry nomination.
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CASE NO. 2016-013530LBR

Clarion Music Center

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that

Clarion Music Center qualifies for the Legacy Business Registry under Administrative Code Section

2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends

safeguarding of the below listed physical features and traditions for Clarion Music Center.

Location (if applicable)

816 Sacramento Street

Physical Features or Traditions that Define the Business

Chinatown location

Music lessons focusing on Western and Chinese musical instruments

Cultural and educational events and performances

Visual display of musical instruments

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section

15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-

013530LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission

on November 16, 2016.

Jonas P. Ionin

Commission Secretary

AYES:

NOES:

ABSENT:

ADOPTED:


