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BUSINESS DESCRIPTION

Books Inc. is a local independently owned, neighborhood-centered bookstore. The bookstore has been
around in San Francisco under various names and ownership since 1857, but was not incorporated as Books
Inc. until 1946. Presently, Books Inc. has three locations in San Francisco: the Marina District (Chestnut
Street), Downtown/Civic Center (Van Ness Avenue), and the oldest San Francisco location in Presidio
Heights/Laurel Heights (California Street), and eight other locations throughout the Bay Area. The three San
Francisco locations have proven to be important assets to their respective neighborhoods as a place for
locals and visitors to purchase books, newspapers, magazines, or attend events such as book launch parties
for local authors and in-store events for readers of all ages. Each neighborhood store reflects the needs and
wants of the community and employs one or more literature specialists who host a variety of bookclubs,
storytimes and events and have become great resources for patrons looking for their next read. Books Inc.
business model includes an event program that puts on upwards of 1,000 events each year for patrons of all
ages and has come to be taglined as “The Experience You Can’'t Download.” The business model also
consists of maintaining close relationships to local schools, conducting book fairs on school-sites as an
opportunity to help school PTA'’s and libraries raise funds while bringing the independent bookstore
experience onto their school grounds. Books Inc.’s main objective with conducting book fairs is to foster
excitement about books and spread the love of reading. Community involvement is an important piece of the
Books Inc. business model as the business continues to develop partnerships and close relationships to local
schools, libraries, and organizations surrounding each store to promote and foster literacy. Books Inc. also
gives back to a significant percentage of profit ever year to local schools and organizations in return for
partnering on literary events. Books Inc. has proven itself to be a successful independently-owned bookstore
in San Francisco with strong ties to the community in which each store lives and a business model that is
based on maintaining these strong ties and incorporating a neighborhood-needs and wants atmosphere.

CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?

Yes, the applicant has operated in San Francisco for 30 or more years, with no break in San Francisco
operations exceeding two years:
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Montgomery Street from 1857 to 1882 (25 years)

126 Post Street from 1882 to 1906 (24 years)

336 Sutter Street from Unknown Year to 1958 (approximately 50 years)

156 Geary Street from 1956 to 1974 (18 years)

3515 California Street from 1974 to Present (43 years)

2275 Market Street from 1995 to 2016 (11 years)

2251 Chestnut Street from 1997 to Present (20 years)

601 Van Ness Avenue from 2005 to Present (12 years)

160 Folsom Street (Office & Warehouse) from 1994 to 2005 (11 years)
1501 Vermont Street (Office & Warehouse) from 2005 to Present (12 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?

Yes, the applicant has contributed to the Presidio Heights/Laurel Heights, Marina District and Civic Center
neighborhoods’ history and identity.

The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways
the applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or
community:

e Books Inc. is associated with the tradition of book selling and hosting book-related events.

e Books Inc. has contributed to San Francisco’s history and identity by continuing to operate as an
independently owned bookstore with a unique business model that promotes literacy and education in
the neighborhoods that each store serves. Books Inc. has proven to effectively stay involved in the
community through its close ties to local schools and through its neighborhood-based stores that offer
programs and events that reach out to all ages and hire literature specialists who are able to share their
knowledge through book clubs, storytimes and other events that promote reading.

e Allthree San Francisco locations have not been previously evaluated by the Planning Department for
potential historical significance. The properties are considered “Category B Properties” that require
further review per the Planning Department’s CEQA review procedures for historical resources.

e The 40th anniversary of Books Inc.’s California Street (Laurel Village) location was recognized and
celebrated by Senator Dianne Feinstein and Nancy Pelosi in 2014.

e The business has been cited in the following publications:
» American Booksellers Association, 7/13/2011, “The Oldest Bookstore in the West Turns 160,” by
Karen Schechner.
» SF Weekly, 8/14/2015, “Not Dead Yet: The 10 Oldest Businesses in San Francisco,” by V. Alexandra
de F. Szoenyl.
» Publishers Weekly, 4/15/2016, “BEA 2016: Books Inc is PW'’s Bookstore of the Year,” by Anisse
Gross.

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms?

Yes, Books Inc. is committed to maintaining the physical features or traditions that define its business model
of selling books and hosting events to promote and foster literacy for all ages.
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HISTORIC PRESERVATION COMMISSION RECOMMENDATION

The Historic Preservation Commission recommends that Books Inc. qualifies for the Legacy Business
Registry under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed
physical features and traditions.

Physical Features or Traditions that Define the Business:

e Business model that consists of running the independently-owned bookstore’s locations on a community
needs basis, by maintaining relationships with and supporting local schools and organizations, and
hosting events for all ages that promote and foster literacy.

CORE PHYSICAL FEATURE(S) OR TRADITION(S) THAT DEFINE THE BUSINESS

Following is(are) the core physical feature(s) or tradition(s) that define the business that would be required for
maintenance of the business on the Legacy Business Registry.

e Retail book sales.

STAFF RECOMMENDATION

Staff recommends that the San Francisco Small Business Commission include Books Inc. currently located
at 3515 California Street, 2251 Chestnut Street and 601 Van Ness Avenue in the Legacy Business Registry
as a Legacy Business under Administrative Code Section 2A.242.

Richard Kurylo, Manager
Legacy Business Program
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Small Business Commission

Draft Resolution
HEARING DATE FEBRUARY 27, 2017

BOOKS INC.

LEGACY BUSINESS REGISTRY RESOLUTION NO.

Application No.: LBR-2016-17-047
Business Name: Books Inc.

Business Address: 1501 Vermont Street
District: District 10

Applicant: Michael Tucker, President
Nomination Date: December 15, 2016
Nominated By: Supervisor Mark Farrell
Staff Contact: Richard Kurylo

legacybusiness@sfgov.org

ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR BOOKS
INC. CURRENTLY LOCATED AT 1501 VERMONT STREET.

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains
a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City and to be a tool for providing educational and
promotional assistance to Legacy Businesses to encourage their continued viability and success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; or

WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30
years, has had no break in San Francisco operations exceeding two years, has significantly contributed to
the history or identity of a particular neighborhood or community and, if not included in the Registry, faces a
significant risk of displacement; and

WHEREAS, the subject business has contributed to the neighborhood's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that define
the business; and

WHEREAS, at a duly noticed public hearing held on February 27, 2017, the San Francisco Small Business
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business
Registry application; therefore
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BE IT RESOLVED that the Small Business Commission hereby includes Books Inc.in the Legacy Business
Registry as a Legacy Business under Administrative Code Section 2A.242.

BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below
listed physical features and traditions at Books Inc.:

Physical Features or Traditions that Define the Business:

e Business model that consists of running the independently-owned bookstore’s locations on a community
needs basis, by maintaining relationships with and supporting local schools and organizations, and
hosting events for all ages that promote and foster literacy.

BE IT FURTHER RESOLVED that the Small Business Commission requires maintenance of the below listed
core physical feature or tradition to maintain Books Inc. on the Legacy Business Registry:
e Retail book sales.

| hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on
February 27, 2017.

Regina Dick-Endrizzi
Director

RESOLUTION NO.

Ayes —
Nays —
Abstained —
Absent —
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Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2016-17-047
Business Name: Books Inc.

Business Address: 1501 Vermont Street
District: District 10

Applicant: Michael Tucker, President
Nomination Date: December 15, 2016
Nominated By: Supervisor Mark Farrell

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

Montgomery Street from 1857 to 1882 (25 years)

126 Post Street from 1882 to 1906 (24 years)

336 Sutter Street from Unknown Year to 1958 (approximately 50 years)
156 Geary Street from 1956 to 1974 (18 years)

3515 California Street from 1974 to Present (43 years)

2275 Market Street from 1995 to 2016 (11 years)

2251 Chestnut Street from 1997 to Present (20 years)

601 Van Ness Avenue from 2005 to Present (12 years)

160 Folsom Street (Office & Warehouse) from 1994 to 2005 (11 years)
1501 Vermont Street (Office & Warehouse) from 2005 to Present (12 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: January 3, 2017

Richard Kurylo
Manager, Legacy Business Program

SMALL BUSINESS ASSISTANCE CENTER / SMALL BUSINESS COMMISSION
1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
Small Business Assistance Center (415) 554-6134 / Small Business Commission (415) 554-6408



Member, Board of Supervisors
District 2

City and County of San Francisco

MARK E. FARRELL

December 15, 2016

San Francisco Office of Small Business

1 Dr. Carlton B. Goodlett Place, Room 110
San Francisco, CA 94102-4681

Dear Director Dick Endrizzi;

[ hereby nominate the Books Inc. in the Marina to the Legacy Business Registry of San Francisco. As the
West’s Oldest Independent Bookseller, the Books Inc.’s history can be traced back to December,
1851when Anton Roman, a Bavarian publisher and book dealer, opened his first bookstore in Shasta City,
California where he struck gold in earlier that year.

The Books Inc. opened its Marina store in 1998. Its service to the San Franciscans can go far back to 1857
when Anton Roman established his second bookstore on Montgomery Street, San Francisco. In 1946,
after being moved, bought, sold, burned, rebuilt and renamed, the small bookselling business became
Books Inc., as we know it today, under the ownership of Barbara Thompson and Lew Lengfeld. Michael
Tucker, the current owner, and Michael Grant took the ownership of Books Inc. after Lew Lengfeld’s
death in 1996. In spite of a rocky history, Michael as well as his colleagues were determined not just for
the business to survive, but also to thrive.

Today, the Books Inc. as an employer of 200 people with 11 stores, has been proving in action that
independent book sellers can survive and prosper. At the core of its success is the persistent focus on
customer service and the education of the next generation of booksellers. For these reasons I believe
Books Inc. is a valued San Francisco business and should be part of the Legacy Business Registry.

/Smcercly,
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Mark E. Farrell
San Francisco Supervisor, District 2

City Hall = 1 Dr. Carlton B. Goodlett Place * Room 244 ¢ San Francisco, California 94102-2489 « (415) 554-7752
Fax (415) 554-7843 = TDD/TTY (415) 554-5227 = E-mail: Mark Farrell @sfgov.org



Transcript of Oral History Recorded by Lew Lengfeld - 1993

Legacy Business Registry Application

Section One:

Business / Applicant Information. Pprovide the following information:

e The name, mailing address, and other contact information of the business;

e The name of the person who owns the business. For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

e The name, title, and contact information of the applicant;

e The business’s San Francisco Business Account Number and entity number with the Secretary of State, if
applicable.

NAME OF BUSINESS:

Books Inc.
BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

Michael Tucker, President
Nikolai Grant, Vice President

CURRENT BUSINESS ADDRESS: TELEPHONE:

1501 Vermont Street (415))643-3400

San Francisco, CA 94107 A
mtucker@booksinc.net

WEBSITE: FACEBOOK PAGE: YELP PAGE

www.booksinc.net various various

APPLICANT'S NAME

Michael Tucker / Same as Business
APPLICANT'S TITLE
President
APPLICANT’'S ADDRESS: TELEPHONE:
1501 Vermont Street (415)643-3400
San Francisco, CA 94107 EMAIL:
mtucker@booksinc.net
SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):
003530 C0201578

OFFICIAL USE: Completed bv OSB Staff

NAME OF NOMINATOR: DATE OF NOMINATION:

3 | V.5- 6/17/2016



Transcript of Oral History Recorded by Lew Lengfeld - 1993

Legacy Business Registry

Section Two:

Business Location(s).

Application

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the

founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than

one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS:

ZIP CODE:

START DATE OF BUSINESS]

Montgomery Street

1857

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS?

DATES OF OPERATION AT THIS LOCATON

w No ] Yes 1857 through 1882

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:
Post: 1882-1906

126 Post Street & 336 Sutter Street T

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1956

156 Geary Street Ed 1974

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1974

3515 California Street ZE—

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1995

2275 Market Street E 010

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1997

2251 Chestnut Street T—

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

601 Van Ness Avenue

Start: 2005

End: current

160 Folsom Street - Office & Warehouse
1501 Vermont Street - Office & Warehouse

1994
2005
2005

current

4 |
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BOOKS INC.
Section 4: Written Historical Narrative

CRITERION 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history. For businesses with multiple locations,
include the history of the original location in San Francisco (including whether it was the
business's founding and or headquartered location) and the opening dates and locations of all
other locations.

Books Inc. has a long lineage going back to Anton Roman who opened the first store in Shasta
County 1851. He moved to San Francisco in the mid 1850s, and the first official record of a San
Francisco location is 1857. He sold the business to Alex Robinson and it was in turn sold to Ted
Lilienthal. Lew Lengfeld bought the business from Leon Gelber and Ted Lilienthal and
incorporated it as Books Inc. in 1946.

Shortly before his death in 1995, Lew left the company to employees Michael Grant and
Michael Tucker. This was a difficult time for independent books stores as large chain stores
moved west decimating smaller stores in the wake. Books Inc. filed Chapter 11 and in an effort
to save the company closed 13 of 15 stores. The company emerged from bankruptcy in 1997
and by 1998 had a grown to five stores. Mike Grant died of a heart attached in 2000 which was
a tremendous loss. Michael Tucker took over as President and continues that role today. Mike
Grant left his stock in the company to his son Nikolai Grant who continues as Vice-President. In
2016, Books Inc. was voted Bookstore of the Year by Publisher’s Weekly Magazine.

Books Inc. currently operates 11 bookstores and a central office and warehouse. Nine stores
are located in neighborhoods and two operate at San Francisco International Airport as
Compass Books. All are general interest stores with large children’s and young adults’
components. The average size of our stores is 3,500-5,000 square feet. This is the ideal size for
our business in the San Francisco Bay Area: large enough to accommodate a general interest
bookstore and events, but small enough to keep costs manageable in this incredibly expensive
local market.

b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?

In 1906, the original bookstore located on Montgomery Street was destroyed in the San
Francisco Earthquake and Fire. There are no financial records from the Montgomery Street
store, but it is assumed there was a significant business interruption for some time.

c. Is the business a family-owned business? If so, give the generational history of the
business.



Books Inc. is not a family-owned business.

d. Describe the ownership history when the business ownership is not the original owner or a
family-owned business.

Following is a timeline of Books Inc.:

1851 - Bavarian publisher and book dealer, Anton Roman, struck gold in Shasta City, CA;
December 1851 — Anton Roman founds Shasta City bookshop

1857 — Anton Roman establishes San Francisco store

1859 — Grand opening of Anton Romans’ on Montgomery Street
1860s — Alex Robertson hired as assistant

1863 — Anton Roman begins publishing

1867 — Anton Roman establishes Overland Monthly (edited by Bret Harte); Publishes Harte’s
“Luck of the Roaring Camp”

1870 — Roman sells Overland Monthly

1872 — Roman first publishes Mark Twain’s Roughing It

1879 — Anton Roman Booksellers combines with Robertson’s and a variety of partners
1880 — Anton Roman republishes Overland Monthly but sells his shop to George Billings
1882 — Pearson and Robertson’s bought Roman’s stock

1891 — Robertson bought out his remaining partners

1906 — San Francisco Earthquake & Fire destroys original Montgomery St. store - We don’t have the
financial records of the Montgomery Street store but assume there was a significant
business interruption after it was destroyed in the 1906 Earthquake and Fire

1924 — Alex Robertson dies

1925 — Harry Robertson sold store and stock to Leon Gelber and partner Ted Lilienthal (Gelber-
Lilienthal, Inc., 336 Sutter St.) who establish Lantern Press

1946 — Certificate of Incorporation dated 1/8/1946 as Books Inc.
1946 — Barbara Thompson and Lew Lengfeld establish Books Inc. in the Fairmont Hotel
1948 — Leon Gelber dies; Books Inc. merges with Gelber-Lilienthal

1950 — Ted Lilienthal Leaves the business



1950 — Books Inc. begins 15t commercial TV book review program with Lew Lengfeld as host -
see attached report

1955 — Begins expansion to Seattle, Southern California, New Mexico, Dallas, & Denver
(Hartman’s, Hunter’s etc.)

1957 — Store opens in Palo Alto at Stanford Shopping Center

1963 — Books Inc. inducted into the “100 Year Club” at the California State Fair honoring
businesses that had achieved 100 years of operation — See letter

1974 — Laurel Village store opens on California Street
1976 — 26 stores in the West

1995 — Lew Lengfeld dies and leaves company to employees Michael Grant and Michael Tucker;
national chains colonize the West Coast; Chapter 11 bankruptcy filed in effort to restructure
and save company; 13 of 15 stores closed; all Southern California stores closed

1995 — Market Street store opens; Compass Books/Bzinc open in Terminal 3 at SFO

1997 - Emerged from Chapter 11 under ownership of Michael Grant and Michael Tucker (4
stores)

1998 — Chestnut Street store opens in the Marina
2000 — Michael Grant dies suddenly

2000 — Burlingame store opens

2001 — Disney and Mountain View stores open
2004 — Alameda store opens

2006 — Opera Plaza store opens

2008 — Store in Stanford Shopping Center moves to Town & Country Village, Palo Alto after 51
years

2009 — Berkeley store opens

2011 — Compass Books opens in new Terminal 2 at SFO

2015 - Berkeley store moves to Shattuck & Vine

2016 — Books Inc. voted Bookstore of the Year by Publisher’s Weekly
2016 — Books Inc. in the Castro loses its least and closes

2016 — Books Inc. in Santa Clara opens



e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the
business prior to current ownership to verify it has been in operation for 30+ years. Please
use the list of supplemental documents and/or materials as a guide to help demonstrate the
existence of the business prior to current ownership.

A number of documents are included in the Legacy application to document the existence of
the business prior to the current ownership.

SUPPORTING DOCUMENTS AND ATTACHMENTS

e Timeline

e Listing in the San Francisco Directory and Business Guide, 1862

e Publisher’s Weekly Volume 49, 1896

e Bookplate from Gelber-Lilienthal, circa 1925

e Certificate of Domestic Corporation, 1946

e Cover of Selling Trade Books on Television, 1951

e Covers of Books Inc. Catalogs from the 1950s

e Letter to the California State Fair & Exposition, 1963

e Lew Lengfeld’s Oral History, circa 1993

e (California Historical Society Letter, 1994

e Overland Monthly — Wikipedia

e Letters from Nancy Pelosi and Dianne Feinstein

e The Oldest Bookstore in the West Turns 160 — Bookselling This Week, July 2011
e Not Dead Yet: The 10 Oldest Businesses in San Francisco — SF Weekly, August 2015
e BEA 2016: Books Inc is PW's Bookstore of the Year

e Shasta Historical Society Blog Post, September 2016

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.

Not applicable.

CRITERION 2

a. Describe the business's contribution to the history and/or identity of the neighborhood,
community or San Francisco.

Generations of San Franciscans have relied on the Books Inc. as a convenient place to purchase
daily newspapers, birthday and holiday presents, books for school or the latest best sellers. The
business presently serves three neighborhoods in San Francisco: Laurel Heights at 3515

California Street, the Marina at 2251 Chestnut Street and Civic Center at 601 Van Ness Avenue.



Additionally, there are two stores at the San Francisco International Airport and an office and
warehouse in Potrero Hill.

We strive to make all of our stores a community space in the unique neighborhoods they serve.
Our mission is to foster literacy, and we offer programs for babies to adults, and everyone in
between.

Our stores would not be so successful without the passion and knowledge of our many amazing
booksellers. Each of our neighborhood stores has one or more literature specialists who host a
variety of book clubs, storytimes and events. They are trained to do book talks at school book
fairs and hand-sell books. In turn, we host Sales Rep nights for their education, collect their
reader reports, which include book reviews we post on our website, and host two yearly
meetings where they exchange ideas and recommendations. It is important to us to invest in
our staff by sending frontline booksellers to the ABA Institutes and NCIBA Discovery Shows,
where they benefit from education and meeting booksellers from other

stores.

Books Inc. is proud to offer over 1,000 events each year, for our customers of ALL ages. In 2010
we taglined our events program “The Experience You Can’t Download,” and we think it has
never been more relevant. Author events have allowed us to reach readers that we wouldn’t
otherwise engage. From launch parties for local authors, to in-store events and storytimes with
touring authors, to huge off-site events.

We pride ourselves on our close relationships with the schools in our communities. One of the
ways we serve schools outside of our actual stores is through our robust book fair program. In
2015, Books Inc. did 27 book fairs throughout the year. These fairs are an opportunity for us to
help school PTAs and libraries raise funds while bringing the independent bookstore experience
onto their school grounds. Our main objective at these fairs is to foster excitement about books
and spread the love of reading.

b. Is the business (or has been) associated with significant events in the neighborhood, the
city, or the business industry?

The 40th anniversary of the Laurel Village location’s in 2014 was recognized by Congresswoman
Nancy Pelosi and Senator Dianne Feinstein, two regular customers of Books Inc.

Books Inc. has survived the onslaught of national chains and continues to thrive in the
digital age. It is critical to our national character that independent bookstores survive
and prosper. In an increasingly digitalized world, we must embrace the new while
keeping the best of the old. Books Inc. is where | would love to browse away an
afternoon. - Nancy Pelosi, U.S. Congressional Representative.

San Francisco has many amazing bookstores and this is one of the best. It is a great
honor for me to congratulate you and your staff for your 40 years of devotion and hard



work. Your Laurel Heights location is consistently a welcoming and familiar place for me
to purchase books. - Dianne Feinstein, U.S. Senator.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, or historical documents?

Shasta Historical Society Blog Post September 2016 noted that California’s Oldest Bookstore
Originated in Shasta (article attached).

In August 2015 — SF Weekly wrote an article “Not Dead Yet: The 10 Oldest Businesses in San
Francisco” in which Books Inc. was highlighted (article attached).

The Oldest Bookstore in the West Turns 160 — Bookselling This Week, July 2011 (article
attached).

d. Is the business associated with a significant or historical person?

The business was founded by Anton Roman, a Bavarian entrepreneur who struck it rich in the
California Gold Rush. Roman came to California in 1850 and worked in the northern mines in
Shasta City near present-day Redding. On December 1, 1851, he opened Anton Roman
Bookseller in Shasta City. The bookstore was very successful, but Shasta City didn’t fare well. In
1855, Roman headed to San Francisco to start a book business here. The store was established
in 1857.

e. How does the business demonstrate its commitment to the community?

Community involvement is one of the most important assets we have, and we continue to
develop partnerships with schools, libraries, charitable organizations and other organizations
surrounding each store to promote the love of art, freedom of expression and spirit of
independent thinking. Every year, Books Inc. donates over $120,000 into our surrounding
communities to further these causes.

Books Inc. has always made a significant contribution to its community. We give back a
significant percentage of profit every year to local schools and organizations in return for
partnering on literary events.

We have supported the 826 Valencia Scholarship Program for over 10 years and Books Inc.
throws the dinner for the scholars awarded scholarships every year.

Books Inc. also participates in book fairs, with 2016 being our most successful year for school
programming ever. We did 27 school book fairs and sales were up across the board.

In addition to book fairs, Books Inc. does Shopping Night in which schools and organizations are
invited into the store after closing for a party. They can shop throughout the entire store, and



Books Inc. donates a percentage of the sales back to the school. It’s a great alternative for a
book fair and even better excuse for a party in the store!

f. Provide a description of the community the business serves.

We are first and foremost booksellers committed to supplying our customers with books in
every format. Our long history has seen us through the first changes of publishing formats from
the paperback in 1939, mass market paperbacks in 1955, audio tapes, cassettes, CDs in the
1980s and 1990s and now ebook and audio downloads in the 21st century. We are able to
supply customers with books in every format available today.

The business of selling books begins and ends with people who love books and love putting
them into the hands of others. It is the bookseller’s job, joy and pleasure to help find the
perfect book for every customer. One of the greatest joys of any staff member at Books Inc. is
to help a customer find the book they never knew they were looking for. Customer Service is
the highest priority in every location. We are locally owned and operated. We don’t employ
cashiers; we employ booksellers who are engaged with what they sell- books. Staff members
are readers, the recommendations are coming from them.

g. Is the business associated with a culturally significant
building/structure/site/object/interior?

Not applicable.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

A loss of bookstores in any community has become newsworthy. While the pundits heralding
the advances in technology of the last two decades have tried to bring us all down, bookstores
continue to rally in response to their communities. There is a need for bookstores, and San
Francisco leads the way. Bookstores reflect the health of any community and any downtown or
neighborhood. Where there are interested, diverse humans, there are bookstores.

CRITERION 3

a. Describe the business and the essential features that define its character.

Books Inc. long ago found its voice in being a stable general interest bookstore that anyone can
walk into and find a book. We don’t specialize, we reflect our neighborhoods and everyone is

welcome.

b. How does the business demonstrate a commitment to maintaining the historical traditions
that define the business, and which of these traditions should not be changed in order to



retain the businesses historical character? (e.g., business model, goods and services, craft,
culinary, or art forms)

Our customer service is directly linked to our philosophy of business. We do everything we can
to get our customer the book they are looking for including sending them to a nearby indie if
that is the best option.

We strive to greet every customer as they enter our stores and give them as much (or as little)
attention as they desire. It is our firm belief that in today’s retail environment, where
everything is available virtually everywhere, customer service is a key element to distinguish us
from the competition.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).

Not applicable.



BOOKS INC.
Contribution to the Community

All 3 stores are members of SFLOMA (San Francisco Locally Owned Merchants
Alliance), are active in their local merchants associations and are used by District
Supervisors for neighborhood meetings sponsored by SF Chamber of Commerce.
Each store presents free, weekly author events, featuring both touring authors
and local, self published authors offering a calendar of diverse subjects and
interests.

3515 California Street

Books Inc. in Laurel Village has been a mainstay of Laurel Village since 1974. It's a weekly
(or more) stop along with Emily Lee, Bryan's or Cal Mart and the Standard 5 & 10! It's
longstanding relationships with schools have grown to annual book fairs for Hamlin and
Brandies Schools and regular shopping nights for Serra Preschool, San Francisco Day School,
Presidio Hill School, Sherman Elementary, and SF Public Montessori. We donate back
thousands of dollars every year to schools. We are regular booksellers for events at the JCCSF,
the World Affairs Council and Marines Memorial. We recommend and stock books for dozens of
book clubs in Pacific Heights, Laurel Heights and the Richmond districts. Our in-store book
clubs and regular children’s story times are well attended. The children’s department and
bookseller expertise is legendary in this store. Parents who shopped there in the early days of
the store are coming back as grandparents and great grandparents. This store also hosts an
Educator Night, where teachers and librarians from all over the city are invited to preview
upcoming titles and discuss reading trends.

2251 Chestnut Street

Opened in 1998, Books Inc. in The Marina quickly became a Marina District favorite. We have
the most popular in-store book club of all of the Books Inc. stores — Classics | Forgot to Read
selections are avidly followed all across the city. We are regular booksellers at events at Fort
Mason, The Battery and Grace Cathedral. The store truly reflects the community, from the dog
treats at the front desk to the children’'s department designed for toddler's first reading
experience, the store is filled with the people that you see on the streets of The Marina and the
store has regular shopping night fundraisers for Bay School and the Cow Hollow School.

601 Van Ness Avenue

When A Clean Well Lighted Place For Books went out of business in 2005, the landlord reached
out to us because he wanted to keep a bookstore in that location. It's a perfect daily stop for
commuters and workers from the government offices. It is centrally located and easily reached
by public transit making it our first choice for high profile events. From Presidents Clinton and
Carter to You Tube Celebrities and Literary icons, this store can host the largest events of any
Books Inc. Books Inc. in Opera Plaza is the sole bookseller for City Arts and Lectures at the
Nourse Theater and home to the World Affairs Book Club. We are also regularly handling the
growing number of author events at San Francisco’s Google office. We also host Opera Plaza
resident shopping nights, offering advanced reading copies of soon-to-be-published works and
discounts to 601 Van Ness building residents. We often partner with 826 Valencia for events
and have been proud sponsors of 826 Valencia's Annual Scholarship Dinner for 10 years.




CURRENT SAN FRANCISCO LOCATIONS

3515 California Street
San Francisco
Since 1974

Compass Books
Terminal 3 SFO
Since 1995
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2251 Chestnut Street 601 Van Ness
San Francisco San Francisco
Since 1997 Since 2005

1501 Vermont Street
Warehouse & Office
San Francisco
Since 2005

Compass Books
Terminal 2 SFO
Since 2010



PREVIOUS LOCATIONS AND HISTORICAL PHOTOS

Gelber-Lilienthal Ads/Logos

Original Shasta Location

1851
Lew Lengfeld
Circa 1950
Original Store Remodeled in 2011

2557 Market Street
San Francisco
Opened 1995 - Closed 2016



BAY AREA LOCATIONS

Palo Alto Mountain View Burlingame
Since 1958 Since 2001 Since 2000
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Alameda Berkeley Santa Clara

Since 2005 Since 2008 Since 2016






Books Inc. currently operates 11 general interest bookstores and a central office and warehouse. Nine
stores are located in neighborhoods and two operate at San Francisco International Airport as Compass
Books. All of the stores have large children’s and YA components, which account for almost 309% of
total trade sales company wide.

Mission and Values

We strive to make all of our stores a community space
in the unique neighborhoods they serve. Our mission is
to foster literacy, and to utilize our children’s sections
to create our next generation of customers. We offer
programs for babies to adults, and everyone in between!
In this way we hope that our customers will grow up
with Books Inc., and continue to visit us when they
have children of their own.

Our stores would not be so successful without the
passion and knowledge of our many amazing booksell-
ers. Each of our neighborhood stores has one or more
children’s literature specialists, who host a variety of
book clubs, storytimes and
events. They are trained to do book talks at
school book fairs, hand sell, and to present
themselves as experts in children’s litera-
ture. In turn, we host Sales Rep nights

for their education, collect their reader
reports, which include book reviews we
post on our website, and host two yearly
meetings where they exchange ideas and
recommendations. It is important to us to
invest in our staff by sending frontline booksellers to the ABA Institutes
and NCIBA Discovery Shows, where they benefit from education and meeting booksellers from other
stores.




SPECWLI programming
One of our favorite unique programs is our Jr. Bookseller
program, which will be kicking off its fourth year this
summer. From mid-June through mid-August, kids can
sign up to learn the art of bookselling: write shelf talkers,

shelve books, set up displays, and hand sell alongside our
children’s specialists.

The shifts vary, depending on the child’s age, from half an
hour for an eight-year-old up to two or three hours for a
teen. Payment is in galleys, and the kids get to take home
their Junior Bookseller badge along with a certificate.

Are you obhsessed with books?
Do you read your face off,
and then read some more? _

{GLDLDI'E]* PICTURE DOORS WO 2‘ ¥ picrune p,g;_-.p.;" i

Books Inc. Wants o it R

Sign up with your
neighborhood store
manager for a shift to be af
Junior Bookseller in the
month of July or August!

Help people find the books ffn" ,I
i

that will blow their minds,
make displays, write
reviews, and generally be
your awesome, readerly,
passionate self,




5tar17 times

One highlight is our P] Party Storytime at Laurel Vil-
lage. Laurel Village is a small store and it is BUSY.
We've always wanted to host a regular storytime hour
but there was never a time during the day that would
allow it. Enter PJ Party at 6pm when the store and
shopping center are winding down for the evening.
Attendance is consistently high, we often have guest au-
thors, and it’s another great example of turning a chal-
lenge into an opportunity. Another highlight is Story-

time with Auntie Dori in Mountain View, which often
involves not just a story but themed crafts and activities, snacks, and the occasional costume character
guest as well.

In addition to our full calendar of storytimes and author events, we also offer a variety of creative
authorless events as well. These events are a great way to bring people in, and to let them know that
Books Inc. is not just a store but a fun destination! A recent highlight was a costume character party

T

-

e

with Curious George at our Mountain View store. Laurel Vil-
lage threw a Harry Potter party, complete

with lots of wizard costumes, snacks, and

activities. Guests could read their favor-

ite sections over the store PA system, and \

there was even a special reading nook in

the “closet under the stairs.” We love these
types of events because they inspire so
much creativity from our booksellers, and
the success of these events really comes _
from the enthusiasm of our staff! S "



book.clubs

We hold a variety of monthly book clubs at all of our stores, hosted by our children’s specialists.
Some examples of our kids and teen clubs include Book Busters at our Palo Alto store, Flashlight
Readers at Berkeley, and Adventurous Readers Club at Laurel Village, which are all for ages 8-12.
As kids age out of their middle reader book club, they can join our Young at Heart book club at
Laurel Village, for ages 12 and up. Laurel Village is also host to the Wild Girls mother daughter
book club, which kicked off in 2008 and is still going strong. Though many girls have aged out of
Wild Girls over the years, we often see mothers coming back with a younger sibling!

- i e

Wild Girls - Laurel VillageSse ' - Laurelillage
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mATTOTS ANd Windows

Books Inc. is also a proud supporter of the Mirrors and Windows pro-
gram, an NCCBA diversity handselling initiative which grew out of a
response to booksellers asking for more diverse books. In tracking our
sales data for diverse titles our goal is to let publishers know that not only
do we want to see more diverse books, but that we can also sell them.




store merchAndising

It's important to us that each of our stores has a unique identity that fits in with its surrounding neigh-
borhood. Sidelines are an ever increasing part of our business, so our kids sections and displays always
incorporate those non-book items. We are also careful to include kids books in displays at the front

of the store. We make heavy use of shelf talkers, with reviews that come from not only staff members,
but children and teen customers as well.
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store merchAndising

MewnmEiVisw —  Akmeek

We run several kids book promotions throughout the year, including a Buy 2 Get 1 Free sale on Dr. Se-
uss books every March, in celebration of his birthday. We also have a monthly kids book feature in our
newsletter, where we invite a local author or illustrator to write, doodle or draw a short piece about
their favorite book, author or series. We then display that author’s books alongside their pick for the
entire month in all 11 of our stores.

Buy Two
Dr. Seuss
Books
And Get
One
FREE!

‘ From March 1st
B to March 15th




Books Inc. is proud to offer over 1,000 events each year, for our customers of ALL ages! In 2010 we tag-
lined our events program “The Experience You Can’t Download,” and we think it has never been more rele-
vant. Author events have allowed us to reach readers that we wouldn’t otherwise engage. From launch
parties for local authors, to in-store events and storytimes with touring authors, to huge off-site events

with the likes of Veronica Roth, we offer something for everyone! -
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net your mother’s book. club

For our teen audience we have Not Your Mother’s Book Club (NYMBC), a Young Adult author salon
that has been connecting readers and authors for the last 10 years! NYMBC has hosted many wonder-
ful, big named authors, like Marissa Meyer, David Levithan, and Patrick Ness, but we’ve also been great
launching pads for local debut authors. It’s so rewarding to see the happiness and excitement on a new
author’s face when they walk into the store and see their books and posters on display, and the readers
waiting to meet them and hear all about their book. NYMBC also hosts authorless events, such as our
recent Valentine’s day “Mix and Mingle,” which connected book lovers to new stories they might not
have otherwise discovered.

‘.'.q..-"#\ Ziw
MARISSA MEYER -« Opera Plaza

NICOLA{YOON & 0%/ 1 N CONSTANGE GOORER
DAVID LEVITHAN $ Opera Plaza 424%

not your mother’s book. Jund

Not only do we strive to connect readers to authors, but as you would expect from any bookstore, we
connect readers to books! For every NYMBC event, we put aside 109% of the event sales into our NYM-
BC Fund. Our goal for this fund is to spread the love of reading throughout the Bay Area, and to use
this event series as a way to give back to the community. We've used to the fund to donate books to
local schools, as well as to fund author visits to schools that wouldn’t otherwise be able to afford it.



commus m’tv events

We pride ourselves on our close relationships with the
schools in our communities. One of the ways we serve
schools outside of our actual stores is through our robust
book fair program. In 2015 Books Inc. did 27 book fairs
throughout the year. These fairs are an opportunity for us
to help school PTAs and libraries raise funds while bring-
ing the independent bookstore experience onto their school
grounds. Our main objective at these fairs is to foster excite-
ment about books and spread the love of reading. One of the
services we offer at our fairs
are book talks for parents,
teachers, and students, where we highlight age-appropriate choices for
every grade level. Last year, Books Inc. did almost $500,000 in sales at
book fairs- an amount which has been growing consistently year by year.
When schools and organizations don’t want to do book fairs, we invite
them into the store after closing and turn it into a shopping party where
we donate a portion of the sales to the school. It’s a great alternative for a
book fair and even better excuse for a party in the store!

One of our absolute favorite programs is our school author visit program.
We work with both local and touring authors, and we often schedule
these events in conjunction with a school’s book fair as an extension of
their fundraising efforts. School visits are an amazing way to connect
children directly with authors Their excitement about meeting a real author and hearing about their
R books is palpable. Not every child has the time or the means
to attend our in-store author events, so it is really special for
us to be able to bring the author directly to them! In 2015 we
brought authors to 55 schools, and sold more than $20,000
in the visiting authors’ books. Two years ago we implement-
ed a contract for these visits, requiring a minimum number
of book sales per school and ensuring that these events are
also worthwhile for authors and publishers. But this does
8 not exclude less advantaged schools from the author visit
experience- we foster relationships with district librarians
who use their Title 1 and other budgets to fund visits for
underserved schools. In the event that a school doesn’t have
access to any type of funding, we use our NYMBC Fund to
pay for these author visits.

In addition to our school programming, we also partner with local libraries and other organizations in
our community. We have strong ties to the public libraries surrounding our stores, and we often part-
ner with them for events. We have a growing number of relationships with local literacy nonprofits,
such as Tandem Partners in Early Learning, and 10 Books A Home. One of our most significant partner-
ships yet has been with Family Giving Tree, which resulted in getting 13,000 books into kids’ back-
packs last summer.



sociAl medin

Another contributor to our success with teens is our presence on social media. We have Tumblr, Ins-
tagram, Facebook, Twitter, and Pinterest accounts. Tumblr and Pinterest are set up as company ac-
counts and are run out of our central office. Our Instagram, Twitter, and Facebook accounts, however,
are specialized. For example, each of our stores has an active Facebook page where the managers, or a
designated staff member, post articles, store updates, and event news that are pertinent to their store.
We also have a designated NYMBC and Books Inc. Kids page to reach our family and teen audiences
specifically. Our activity on these accounts include reaction gifs, author/ reader conversations, silly cat
videos, art, quotes, book news, local Bay Area news, event information, and giveaways. Engagement is
key. If you want a successful post, we suggest cats or Harry Potter.

Jollow us @BooksIincEvenis

WA YA

‘]-eqhgm.n L

Small Business

Al

www.booksinc.net/blog/booksinckids

http://vwww.booksinc.net/blog/mymhbgc



http://www.booksinc.net/blog/booksinckids
http://www.booksinc.net/blog/nymbc

1 ’ books inc

Tuse Books Inc. staff as a go-to resource to learn more children’s literature. I know I speak for other school librarians in
the Bay Area when I say that Books Inc. is a treasure. They bring so much to the Potrero Hill and greater San Francisco
community.

~Jenny Andrus, Librarian, Live Oak School, 1555 Mariposa Street, San Francisco 91505

Books Inc. has been an amazing partner and I couldn’t serve the children of San Francisco as well as I do without them.
~Renee Otero, Librarian, San Francisco Day School, 350 Masonic Ave, San Francisco 94118

We have run our school’s book fair with Books Inc for the second year ¢ couldn’t be more pleased with the service that was
provided. The curated list of titles was perfect for our community and the kids’ enthusiasm for the author who came to
speak was palpable. All the mechanics (set up/tear down/restocks/etc...) were seamless as well. So it’s no surprise that our
sales jumped for a second year in arow.

--Dandy Conway, Cornell Elementary School book fair chair

“Books Inc. not only puts books in the hands of readers in the community--it is an integral part of the community. Their
outreach and advocacy for literacy for children is incredible. Their legendary Mother/Daughter Book Club is just one
example of how they create lifelong readers.”

~Jennifer L. Holm, NY TIMES Bestselling author of The Fourteenth Goldfish

“Whenever a client asks for a recommendation for a San Francisco-area bookstore, without hesitation we say Books, Inc!
They curate such a wonderful selection of books, and the staff is so knowledgable and passionate; they truly care about
making that rightconnection between a reader and a book. When it comes to events, they are creative, inventive, fun and
make any author, debut or bestselling, feel that they are well-cared for.”

~-Deb Shapiro, founder of Deb Shapiro & Company, a marketing and publicity firmfocused on books and authors
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Books Inc. in Alameda Books Inc. in Laurel Village

Mgr: Nick Petrulakas Mar: Ingric{ N 175tram
1344 Park. 5t. 3515 California Street
Alamedn, Ca. 14500-454Z San Frantisco, CA. 74118
Children’s Specialists Children’s Specialists
Elizabeth Jenkins Suimmer .};Lmurie

Catstlin Ryan
Katherine Meana
T m;tar Nam

Michelle Baker

Books Inc. in Bﬂrkeletf
Mar: Schyler Baker
1471 Shattuck Ave
Berleley, CA 94704

Gkildren’s Specialists

David MAnsfield
Melanie Klight

Books Inc. in The MArina
Mar: Brian Pettus
ZZ51 Chestnut Street
San Francisco, Ca. 74123

Rachel Birenbpum Children’s Specialists
Books Inc. in Burlingame e Li T rewiere
Magr: Earle Peterson 2411
1375 Burlingame Ave. lary Stratton
Burlin Mnfz Ca. 74010 ,
a[u;zp( en's 5;,gcmu5t5 Books Inc. in %m FPlaza
7661117 Enaston Mar: Don Watson
Mnggw Bowen L0T Van Ness Ave
San Francisco, Ca. 74102
Books Inc. in Mountain View Children’s SPECiMiStS
Connie Lin

Mgr: glfm Robbe
307 CAstro Street
Mountain View, Ca. 74041

Cec Ichinose

Children’s Specialists Compass TZ
ok WZ; A?BOZZ?Z\& . Mar: Christine Keelean
San Fiancisco InWtWM A’Lf}ﬂﬂt
Books Inc. in Palo Alto Terminal Z
San Francisco, Ca. 74128

Mar: Nadine Orzechowski
74 Town (’/auntr17 Villmg&
8§75 EL Camino'Real
Pale Alto, Ca. 74307
Children’s Specialists
Eleanor Arculus
Cartlin Small

Children’s Specialists
Karen Baldomero
&kn’sto;a her fh‘sinng

Compnass Books Inc.
Mgr: Jerr Blume

Books Inc. in The Castro San anas‘]c'aIntgmmlt;mﬂl Aﬂ;r}ymt
Magr: Tanya Landsberger ermina,
ZZ75 Market Stree San fmnqsca, CA. ‘lfMZX
San Francisco, Ca. 74114 @fwl&t(rezlft s &5 eg;lﬂzltsts
' ' Al Aarla Castille
Childrens SP ecinlists Books Inc. Office and Warehouse &/m'staf her Hsian, g

China Grimm-TJones
1501 Vermont Street
San Francisco, CA 74107
Children’s Department #Head - Caitlin Ayer
Book. Fairs - Kristin Rasmussen
Not Your Mother's Book Clupb ~ Hannah Walcher

Children’s Bu yer - Shannon Grant
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CIRCA 1925
Bookplate for Books Inc. predecessor, Gelber-Lilienthal, Inc.
Located at 336 Sutter St., San Francisco






CONFIDENTIAL

REPORT OF FIRST YEAR
of

Selling Trade Books On Television
In San Francisco

March 20, 1950—March 14, 1951

by
NORMAN F. FIELD

As the result of articles in Publisher's Weekly and other
magazines we have had 80-odd requests from booksellers in
other areas for information concerning our television bookselling
experiment which we commenced over a year ago with Donald
Friede. Since we obviously could not answer even a portion of
these requests in detail, we asked Norman Field, well-known
writer of business articles who applied for the position of tele-
vision reviewer after Donald left for the East, to prepare a re-
port on the first year of the television experiment for private
distribution.

This is that report. We of Books Inc, do not at all agree
with a number of Mr. Field's conclusions. We feel, however, and
Donald Friede joins us in that feeling, that the value of the re-
port to other areas lies in its frankness. We have consequently
had it printed for limited distribution without any of the dele-
tions and changes which we ourselves feel should be made.
Because many of our own records to which Mr, Field had access
in preparing the report should not be made public property, we
particularly ask you to keep faith with us by preserving the
confidential nature of the report.

Thank you.
BOOKS INC.
Barbara Beach Thompson,
Lewis F. Lengfeld
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Overland Monthly - Wikipedia

Overland Monthly

From Wikipedia, the free encyclopedia

Overland Monthly was a monthly magazine based in California,
United States, and published in the 19th and 20th centuries.
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History

The Overland Monthly was founded in 1868!"! by Anton Roman,
a Bavarian-born bookseller who moved to California during the
Gold Rush. He had recently published the poems of Charles
Warren Stoddard and a collection of verse by California writers

called Outcroppings.'*! The magazine's first issue was published
in July 1868, edited by Bret Harte in San Francisco, and
continued until late 1875. Roman, who hoped his magazine
would "help the material development of this Coast", was
originally concerned that Harte would "lean too much toward the
purely literary". Harte, in turn, was skeptical at first that there

would be enough quality content provided from local authors.’!
The first issue mostly included contributions from the "Golden

State Trinity": Harte, Stoddard, and Ina Coolbrith.¥

Despite the positive response from critics and the magazine's
profitability, publisher Anton Roman sold the Overland Monthly

in June 1869 for $7,500 to John Carmany."! Harte immediately
offered the new owner a list of demands, including a rise to $200
a month and a guarantee of his complete editorial control of each

issue.[ Carmany agreed to his terms, and Harte was able to
leave his job at the San Francisco Mint to devote his full

attention to the Overland Monthly.I) The publication continued
to thrive in this period; Mark Twain reported that he had "heard
it handsomely praised by some of the most ponderous of

America's literary chiefs."®!

https://en.wikipedia.org/wiki/Overland Monthly
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In the September 1870 issue, Harte published what became his most well-known work, "Plain Language

from Truthful James", later known as "The Heathen Chinee".l”! That year, with his popularity soaring,

Harte considered a professorship at the University of California, Berkeley or an offer to purchase the
Overland Monthly, but declined both. Instead, he left California and traveled east to seek broader literary
fame.™

The original publishers, in 1880, started The Californian, which became The Californian and Overland
Monthly in October 1882. In January 1883, the effort reverted to The Overland Monthly (starting again

with Volume I, number 1). It was based in San Francisco until at least 1921.) In 1923 the magazine
merged with Out West to become Overland Monthly and the Out West magazine, and ended publication
in July 1935.

Contributors

Noted writers, editors, and artists associated with the magazine

et e e T ——

included: : :
" MUTT and JEFF )
= Ambrose Bierce Sun Franrisrn Chronicle
= Alice Cary - : D

= Willa Cather

= Frona Eunice Wait Colburn
= Bret Harte

= Ina Coolbrith

= Edgar Fawcett

= Henry George

= John Brayshaw Kaye

= Clarence King

= Jack London i (I 28
= Josephine Clifford McCracken AN

= Joaquin Miller DS 7w irow that BUD FISHER niws cis B Tomous
. ERsrastirs of his EXCLUBRAELY dor ke
= John Muir e meliyle b el
= Hugo Wilhelm Arthur Nahl M o ot A R R et

= [ola Ridge

= Charles Taze Russell

= Stephen Powers

= William Saroyan

= Hermann Georg Scheffauer

= (Clark Ashton Smith

= Charles Warren Stoddard

= Augustus Gabriel de Vivier Tassin
= Mark Twain

= Joseph Widney

SF Chronicle Mutt and Jeff
advertisement in the Overland, 1916

Editors include:
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= Milicent Shinn 1882-1894
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Senator Dinme Feinstein
Tashington, B. @

November 27, 2014

Books, Inc.
1501 Vermont Street
San Francisco, CA 94107

Dear Friends:

It is a great pleasure for me to join Books, Inc. in celebrating the 40"
anniversary of the California Street location in San Francisco.

San Francisco has many amazing bookstores, and this is one of the best. It is
a great honor for me to congratulate you and your staff for your 40 years of
devotion and hard work. Your Laurel Heights location is consistently a welcoming
and familiar place for me to purchase books. Books make wonderful gifts and
when I want to find just the right one, I come to your store. Thank you for always
being so helpful each time I come in and taking the time to locate exactly what I
am looking for. It is this type of personal service that makes this store a San
Francisco gem.

As a United States Senator representing the people of California, I commend
Books, Inc. for providing an outstanding service to the people of San Francisco. |
: th ; ; : .
wish you a wonderful 40™ anniversary celebration, and continued success in the
years to come.

Sincerely,

Dianne Feinstein
United States Senator

HOT PRINTED AT GOVERNMEINT CXPEMSE

=
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The Oldest Bookstore in the West Turns 160 .,

By Karen Schechner 27 on Wednesday, Jul 13, 2011

How do you celebrate a 160-year-old bookstore that's weathered big box stores and Amazon.com,
as well as the Gold Rush, the Civil War, and nearly every San Francisco earthquake on record?
With a lot of parties... California’s Books Inc 3. is hosting 35 small celebrations at its Laurel Village
location, 10 at Mountain View, five at Opera Plaza, and “other than that we just eat cake every day,”
said co-owners Michael Tucker and Margie Scott Tucker.

The West'’s oldest bookstore got its start in 1851 when Anton Roman, who s - i
struck it rich in the California Gold Rush, traded some gold for books and 8 Iy Franeicee oifecTanyd §
founded a bookshop in Shasta City. Later that decade, he opened a e ~ '|’:

permanent bookstore on Montgomery Street in San Francisco. | oo
| poekseLLERSER
Over the years, the store changed hands a few times, and during the 1906 & o0 o i 4 e
earthquake it burned to the ground. The business became Books Inc. in L
1946, when Barbara Thompson and Lew Lengfeld opened a store at the
Fairmont Hotel. In the following years, they expanded to locations in

Seattle, Southern California, New Mexico, Dallas, and Denver.
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When Lengfeld passed away in 1996, he left Books Inc (3. to a few trusted
employees, including Michael Tucker and Michael Grant. “It was good
news that we were left the business, and it was bad news that we were left
the business,” Tucker has said (4. It was after the big-box stores had cut
deeply into the bookstores’ margins, and, to save the company, the new owners had to close 13 of
15 stores and file for Chapter 11.

ACCHE WL

By the time Books Inc. emerged from Chapter 11 in August
1997, only Grant and Tucker remained as owners. Grant was
responsible for the business’ administration, and Tucker
oversaw operations. When Grant suffered a fatal heart attack in
2000, Tucker became president of Books Inc. and worked to
carry out their plans to open three additional stores during the
next 12 months.

* In the succeeding years, the business, which is co-owned by

- |Grant’s son, Nikolai, and his wife, Shannon, has grown to 13
stores, including three Compass Books locations — one in the
Downtown Disney District in Anaheim, and two at San
Francisco International Airport, the newest of which opened this year.

Michael Tucker and Michael Grant

Continually adapting to the changing retail environment has
been key to Books Inc.’s survival. The store hosted its first
commercial TV book review program in 1950, and, more
recently, developed a robust e-marketing program. Tucker
noted that he and Margie Scott Tucker, who serves as the
store’s director of marketing and human resources, haven’t had
much choice about the continual reinvention of Books Inc. “It




was out of necessity. We learned when we came out of Chapter
11 ... that we needed to continually reinvent what we do and
how we do it,” he said.

The recent decline of the big box bookstores isn’t something
that Books Inc. is celebrating. But, Tucker noted, “There are
tremendous opportunities to connect with new customers and
reconnect with old ones. And the value of all independents has
gone up because they can quickly adapt to the changing needs
of the community.”

The Press , a sculpture by Shawn
HibmaCronan, in the window of Books Inc.’s
newest Compass Books location at San

In fact, many communities that don’t have a Books Inc. now
Francisco International Airport.

want one; however, there are no immediate plans for another
expansion. Store management is spending the rest of 2011 renovating existent stores.

Tucker is approaching the current rise of e-books “just as everyone else is — cautiously,” he
said. "We are first and foremost a bookseller, and our job is to sell books in all formats to our
customers. However, Google eBooks are a great addition that gives us the opportunity to serve
customers who choose to read in that format.”

Working closely with other booksellers both before and during his recently concluded tenure as ABA
president has helped his business. “The shared knowledge amongst booksellers is probably one of
the greatest advantages in the independent community,” Tucker said. "The business acumen that
we have picked up from the Winter Institute, BEA, and my time on the Booksellers Advisory Council
and the ABA Board, has influenced our day-to-day business.”

After decades with filled with ups and downs — building events series and an online presence,
contending with the recession, and navigating e-books — Tucker isn’t daunted. “We’re still having
fun,” he said.
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Not Dead Yet: The 10 Oldest Businesses in San

Francisco

Posted By V. Alexandra de F. Szoenyi on Fri, Aug 14,2015 at 10:14 AM

San Francisco culture isn’t dead (yet). That’s the message of this week’s issue of SF Weekly, which
profiles eight venues that opened in the past year.

But the city’s culture is changing, which has been true since the Gold Rush, when the population increased by
the thousands almost overnight. Today, with rents exploding, new residents arriving, old residents leaving,

and businesses shuttering, natives grasp onto anything familiar.

Standing like proud, battleworn survivors for more than a century, the following businesses represent classic

San Francisco.

Tadich Grill

240 California St.
Est. 1849
tadichgrill.com
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Would you try to get your hands on the Hamilton
tickets at the SHN Orpheum Theatre?

O VYes, lwill
O Maybe later, when | have a ...
O No, not my thing
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Lawsuit Against Pokemon Go?

Tadich Grill is not only San Francisco's oldest restaurant, but the oldest in California. Nikola Budrovich,
Frano Kosta, and Antonio Gasparich opened the Coffee Stand on Long Wharfin 1849, serving fresh fish over
charcoal to those on the pier (before California was even a state). Coffee Stand eventually became the New
World Coffee Saloon, then the Cold Day Restaurant, when one of its bartenders, John Tadich, bought it in
1887. Today, Tadich Grill is still a seafood restaurant serving the freshest catches, and is still as popular as
ever. It doesn't take reservations — probably because it doesn't have to. Celebs will wait for tables right along

with you. Yesterday's Crimes: The
Disappearing Police Chief

Drayzilla Might Be World's
Scariest Movie Idea

Boudin Bakery
Flagship: 160 Jefferson St.
Est. 1849
boudinbakery.com
Munro ‘Taylor' Bootie IS
$209.95

Shop Now!
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In 1849, sourdough met San Francisco, and neither was the same again. Isadore Boudin opened a bakery in
North Beach to cater to the influx of miners, and discovered that the city's air, combined with wild yeasts,
created a tangy flavor that proved irresistible. San Francisco sourdough was born. The coolest part is we all get
to savor that same distinctive flavor from 1849 because Boudin uses the same starter or "mother dough" from
that year (the recipe for which Louise Boudin saved from the 1906 earthquake-cum-fire).

0Old Ship Saloon
298 Pacific Ave.
Est. 1851



In 1849, a ship named the Arkansas got caught in a storm and crashed onto Alcatraz. It was towed to the
corner of Pacific Avenue and Battery Street, part of the infamous Barbary Coast in 1851. There, Joe Anthony
tore a hole in the side of the ship, added a plank, and made it into a saloon called the Old Ship Ale House,
complete with a sign reading "gud, bad, and indif'rent spirits sold here." James Laflin, a cabin boy on the
Arkansas, became the bartender, with the shadiest of side jobs. He was a Shanghaier, meaning he would get
men drunk, drug them and/or knock them unconscious, and sell them as crew to departing ships (some to
Shanghai).

The ship that was The Old Ship Ale House was dismantled in 1867 and replaced by a brick building, with a
hotel located above the bar. It was renamed the Old Ship Saloon, then Bricks Bar & Grill in 1907, and during
WWII, contained a brothel upstairs for servicemen. It has now returned to being called The Old Ship Saloon
and is the oldest drinking site in San Francisco, although, if you drink there today, you're no longer in danger
of waking up on the other side of the world.

Books Inc.

Headquarters: 1501 Vermont St.
Est. 1851

booksinc.net



In 1851, Anton Roman made big money off of the Gold Rush and decided to open Shasta City bookshop
(inaugurating the first San Francisco locale in 1857). Roman began publishing books by literary greats such
as Bret Harte and Mark Twain in 1863, but eventually sold the shop in 1880. After changing owners several
times, losing its Montgomery Street location to the 1906 earthquake, and numerous name changes, the shop,
now called Books Inc., reemerged in the Fairmont Hotel in 1946. Today, Books Inc. stands as the West Coast’s
oldest independent bookseller, with 11 California stores (four of them in San Francisco). Seeing as several of
our city's bookstores have vanished over the years, that’s quite the feat.

Wells Fargo

Headquarters: 420 Montgomery St.
Est. 1852

wellsfargo.com



It's hard to imagine banking without the name Wells Fargo, but it wasn't until July 18, 1852, that Henry Wells
and William G. Fargo (also founders of American Express) opened Wells Fargo & Company for business in
San Francisco and Sacramento. The company bought gold from customers and, in exchange, gave paper bank
drafts, as well as offered express freight and messaging services via the iconic stagecoach. As of July 2015, it
is the world's largest bank, with offices in 36 countries. It’s still headquartered in San Francisco.

Shreve & Co.
117 Post St.
Est. 1852
shreve.com



George C. and Samuel Shreve were sure of one thing — the instant millionaires of the Gold Rush were going to
want to spend that money. As a result, the Shreve Jewelry Company opened in 1852 at 139 Montgomery Street,
offering the nouveau riche luxurious European home goods and fine jewelry. The store moved around the city
before settling into the newly constructed Shreve Building at 200 Post Street in March 1906. The following
month, the 1906 earthquake struck; despite some damage, the Shreve Building survived intact.

While the interior was being remodeled, Shreve set up shop in Oakland for two years. The store closed briefly
during WWI so that silversmiths could make airplane parts, but otherwise it’s remained a constant in San
Francisco's Union Square for close to a century. Sadly, it was announced this year that Harry Winston would
move into the Shreve Building, as Shreve's lease was up and the building's owner accepted a higher bid.
Refusing to fade into history, Shreve had a massive sale and moved a block away.

Levi Strauss & Co.
Headquarters: 1155 Battery St.
Est. 1853

levistrauss.com



It's hard to believe the first pair of jeans were made all the way back in 1873, right here in San Francisco, and
remain arguably the most universal apparel item in the world. In 1853, Levi Strauss arrived in San Francisco
to sell wholesale dry goods, met tailor Jacob Davis, and together they created durable pants reinforced with
copper rivets, perfect for Gold Rush miners. (We really owe a lot to those gold diggers, don't we?) The Levi's
factory on Valencia Street near 14th is no more, but Levi's jeans are one of SF's greatest inventions.

The Old Clam House
299 Bayshore Blvd.

Est. 1861
theoldclamhousesf.com



You know an establishment is old when it opened the same year Abraham Lincoln became President. The Old
Clam House was called The Oakdale Bar & Clam House when it debuted in 1861, on what was then the
waterfront (when Bayshore was actually a bay shore). Ambrose Zurfluh and wife Anna offered seafood to the
masses enjoying San Francisco’s waters. The Old Clam House still cooks up nautical delights 150 years later,
and has the distinction of being the oldest SF restaurant that has remained in its original location.

The Saloon

1232 Grant Ave.

Est. 1861
stblues.net/saloon.hmtl



Ladies and gentleman, The Saloon is officially San Francisco's oldest bar. Opened in 1861 by Ferdinand E.
Wagner, on what was then 308 DuPont Street, it has remained in the same location (now 1232 Grant Avenue)
ever since. Back then, it was christened Wagner's Beer Bar. Now, fast forward to 1906 and that infamous
earthquake-cum-fire that devastated the city. Firemen rushed to save the building from catching on fire — and
succeeded (although word has it that the firemen really just wanted to protect their favorite brothel upstairs).
Another reincarnation in the 1960’s and 70’s transformed The Saloon into a popular blues bar, and in 2015,
you can still catch live music daily while enjoying your favorite adult beverage.

Fior d'Ttalia
2237 Mason St.
Est. 1886
fior.com



Fior d'Ttalia is another restaurant that is the oldest of its kind (Italian) in both San Francisco and California.
Opened by Angelo Del Monte on May 1, 1886, it served miners stopping in San Francisco for supplies, as well
as clients of a bordello in the same building. Within a week of the 1906 earthquake, Fior was serving food to
the homeless, despite having lost its own building. Soon, it flourished into a grand establishment, with a band
that entertained greats like Rudolph Valentino and Mary Pickford during Prohibition. Ever headstrong in the
face of adversity, Fior d' Italia has survived fires, earthquakes, location changes, and a brief closure in 2012 to
remain a classic San Francisco institution.

*Ghiradelli Chocolate Company, another iconic SF institution, was not included on this list. But since it was
founded in 1852, it deserves a special mention here.

If you are being attacked by three people, would you use any means
possible to save your life?

O Yes, you have every right protect yourself
O Yes, you are protected under the First Amendment.
O No, just lay there and DIE
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BEA 2016: Books Inc is PW's Bookstore of the Year

By Anisse Gross | Apr 15, 2016

Considering that Books Inc.’s history goes back to 1851, when Bavarian publisher and book dealer Anton Roman
struck gold in Shasta City, Calif., it seems about time the bookstore, whose tagline is “The West’s Oldest
Independent Bookseller,” garnered PW's Bookstore of the Year Award. When nominating the store, Donna Paz
Kaufman of the Bookstore Training & Consulting Group wrote, “In over 20 years of working with PW on the awards,
it was clear that the book industry often assumed some booksellers had already won. | think this is especially true
for California-based Books Inc.”

Having weathered every challenge possible since its founding, Books Inc. demonstrates its commitment to
bookselling, even in difficult circumstances. From Shasta City, Roman went on to open the first bookstore in San
Francisco, in 1857, where he began publishing books and magazines until the 1906 earthquake destroyed it. Since
then, the store has changed hands several times, until Lew Lengfeld purchased the business and incorporated it as
Books Inc. in 1946. The company expanded to Seattle, Southern California, New Mexico, Dallas, and Denver
through the 1950s, and by the 1970s there were 26 stores along the West Coast.

When Lengfeld died in 1995, he left the company to employees Michael
Grant and Michael Tucker. The timing was unfortunate; the expansion of
« PWissue Contents large chains and the recession resulted in Books Inc. filing for Chapter 11
e More in News -> BEA bankruptcy in order to restructure and save the company, which meant
closing 13 of the 15 remaining stores.

RELATED STORIES:

Want t int?
2 Gzppeorn?ies%ri':ns. By 1997, Grant and Tucker were able to turn the company around, and by

1998 the company had grown to five stores. Currently, Books Inc. has 11
outlets throughout the San Francisco Bay area, including two airport



locations, and a central office and warehouse in San Francisco. All stores are
FREE E-NEWSLETTERS general interest and between 3,500 and 5,000 sq. ft., with large children’s
sections. Tucker thinks this is a good size for the San Francisco Bay area:

Enter e-mail address
large enough to accommodate events, but small enough not to break the

¥/ PW Daily ¥ Tip Sheet bank in the wildly expensive rental market.
More Newsletters Michael Grant died in 2000; Books Inc. is now co-owned by Tucker, the

president and CEO; Margie Scott Tucker, director of marketing & human

resources, who is married to Tucker; Nikolai Grant, senior buyer; and
Shannon Grant, senior children’s buyer, and Nikolai’'s wife. Nikolai is Michael Grant’s son and inherited his portion
of the company upon Michael’s death.

Though Books Inc. has multiple locations, for Tucker it's important that each location retain autonomy when making
decisions, particularly about stock. There is a restock buyer in each store, which means it can select inventory that
matches the needs of the neighborhood; the buyers also work directly with local schools, authors, and community
groups, ensuring an authentic relationship with their customers. And for now, 11 stores is a good size for the
company. Tucker says there isn’t a target number in mind for total stores, and it has a lot to do with where
competitors exist. “We wouldn’t open in a location where there is another independent bookstore. There are more
opportunities now in the Bay Area with the exodus of the large chains, and there has been an expansion of several
local indies,” Tucker says, adding, “I don’t want to get so big that | don’t know all our staff on a first-name basis.”

On winning the award, Tucker says, “We didn’t do this by ourselves.” He adds, “This is something that’s collectively
shared. If it weren’t for the relationships that we have with every aspect of the trade and fellow booksellers, this
wouldn’t happen. For me, it’s really thrilling because it’s gratifying for staff to get that kind of recognition.”

The business has faced hard times. “Everything has been thrown at us,” Tucker says, “and will continue to be.” But
one thing he’s not concerned about is Amazon, particularly the opening of its bricks-and-mortar locations. “Those
stores are going to suck,” he says. “They were terrible publishers, and they’re not going to be bookstore people.
There’s an authenticity to this trade.”

Though Tucker believes shopping online works when consumers know what they want, it’s “a terrible place to look
for something when you don’t know what you want.” It’s this discovery aspect that'’s still missing from shopping
online for books, according to Tucker, who thinks that, so far, there’s no replacement for hand-selling, something
Books Inc. prides itself on. Though Books Inc. has an active online presence, e-books are not a large factor; selling
print online does well and is most useful for customers who want to see complete inventories online, place orders,
and pick up their purchases at a neighborhood location.

Margie Tucker handles a variety of things, including HR and events; the company calls events “the experience you
can’t download.” Michael Tucker says events play an extremely important role in getting people into the store and
reaching new readers. Each location has its own event coordinator, who hosts and handles scheduling. Overall,
last year Books Inc. hosted 1,200 events, which included in-store and offsite book signings, book clubs, school
shopping nights, book fairs, and story times.

The stores also have more than 30 book clubs that meet in the different locations each month, with some led by
staff, and others run by outside organizations that bring their book clubs to the stores.

The company maintains a close involvement with the communities it serves. It continues to develop partnerships
with schools, libraries, and other organizations that support literacy, including the 826 Valencia Scholarship
Program. Last year, Books Inc. had its most successful school book fairs year, programming 27 fairs in 2015.

Another area that has done well recently is B2B sales. Books Inc. took advantage of the exodus of Borders to
create a department to expand B2B sales and outreach, and in 2015 attendance at B2B events across all stores
increased markedly over 2014.



Because young readers continue to show their love for print books, Books Inc. makes sure that all its stores have
solid children’s sections. At one of the company’s oldest locations, Laurel Village in San Francisco, children’s
specialist Summer Laurie, who has been there since 2007, says, “It's not run-of-the-mill retail; you're part of
something when you work here. When | started, | said | wanted to run a mother/daughter book club, and they
made it happen. Ownership recognizes that the employees they hire have expertise and passion. Now, as a
frontline bookseller, | can bring in whatever books | want to bring in. | don’t know that that’s always possible at other
stores. My mother/daughter book club is still going strong.”

Calvin Crosby, executive director of the NCIBA, who worked at Books Inc. for about a decade and helped open,
design, and manage several stores, says, “One of the things that doesn’t get talked about is Michael Tucker’s
generosity. | remember when he paid all the volunteers for the Books by the Bay festival. He’s also very dedicated
in cultivating the careers of young booksellers, including paying for them to go to regionals and workshops. His
generosity goes unrecognized so often because he’s so quiet about it.” Crosby also cites Tucker’s willingness to
help other store owners. “[Tucker’s] lease-negotiation skills are the best in the industry. He always has time to help
someone look at the fine print and ask the questions they didn’t know they needed to ask,” Crosby says. “I don’t
know if I would’ve gotten to this place without the skills they gave me. | have so much gratitude.”

As he looks ahead, Tucker cites occupancy and payroll costs—and how the industry will respond to that—as
potential problems for indie stores. Despite the difficult retail climate in San Francisco, from payroll to lease rates,
Tucker remains bullish. In 2015 Books Inc. moved its Berkeley store to a new location, completely remodeled its
airport locations, and began construction on a store in Santa Clara for a tentative June 2016 opening date. Books
Inc. will close its store on Market Street in San Francisco’s Castro neighborhood when the lease expires at the end
of June. Tucker says the store was in the red eight of the last 10 years. “We regretfully could no longer justify
keeping the store open,” Tucker says.

Crosby says that when thinking of Books Inc., “Tenacity is the word that comes to mind. The company has a long
legacy of dedication to bookselling that has allowed them to face all those challenges. Anytime they get knocked
down, they come back stronger and better.”

As Kaufman wrote in her letter nominating Books Inc. for this award, “Today, with 11 stores in markets where rent
factors are high and selecting the right location is a challenge, Books Inc. stands as not only a model for retail
bookselling, its history proves the value of resilience, creativity, persistence, and teamwork.”

Click here to return to the main feature.

A version of this article appeared in the 04/18/2016 issue of Publishers Weekly under the headline: Books Inc.: ‘PW’ Bookstore of the Year
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California’s Oldest Bookseller Originated at Shasta

® September7,2016 @ Uncategorized 4 Anton Roman, Callaghan's Block, City Drug Store, Cornelius Roman, Daniel
Callaghan, Eliza K. (Fletcher) Roman, J. &D. Callahan, Jeremiah Callaghan, Main Street, Nettie Roman, Parker House, Publishing,
Roman's Books, Shasta, Shasta Book Store & shastahistorical

A man named Anton Roman, formerly of Bavaria, arrived in California in 1849 and settled at Shasta in 1850. Roman worked at
the nearby placer mines earning his fortune, also mining on the Trinity, Klamath and Siskiyou Rivers. He was a well-educated
person who loved to read and he dreamed of establishing a book store to share his passion for books. His dream became a
reality in 1851 when he established Roman’s Books in Shasta.

On June 14, 1853 a fire turned Shasta’s business district to ashes within thirty-three minutes from the start of the fire. The fire
started around 5pm in the Parker House and it was a major loss to the entire community. Roman lost a total of $4,000 worth of
inventory that night. Although the fire was devastating eventually Roman would recover.

This postcard shows the exterior of Callaghan’s Block, owned by Jeremiah and Daniel Callaghan.
The Shasta Book Store, proprietor Anton Roman, occupied the far left storefront. Courtesy Shasta
Historical Society.

Two years later, Anton reestablished his store as the Shasta Book Store in a brand new fire-proof brick building called
Callaghan’s Block, and it was located on Main Street. He rented the department store from brothers Jeremiah and Daniel

http://shs.blogs.redding.com/2016/09/californias-oldest-bookseller-originated-at-shasta/ 1/4
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Callaghan. By 1856 Roman had opened another branch of his book store in Yreka, formerly called Shasta Butte City, on Cohen’s
Block.

This is an advertisement for the Shasta Book Store the proprietor was Anton Roman. The

advertisement was printed in the Shasta Courier newspaper on Saturday, March 1, 1856. Note: the
misspelling of the surname of Callaghan. Courtesy of Shasta Historical Society.

In 1857 Anton opened a branch of his book store in San Francisco and started publishing books in 1863. Roman was married in
San Francisco on June 3, 1864 to Eliza K. Fletcher. The newlyweds returned to Shasta briefly and then they relocated back to San
Francisco. To this union there were two children born: Cornelius Roman and Nettie Roman. In 1868, Anton began publishing the
popular Overland Monthly, a California based magazine that was edited by his friend, famous writer and poet, Bret Harte.

Anton and his family were still living in San Francisco in 1870 and this is where his children grew up and were educated. Roman
kept close ties with his friends in Shasta and he visited the area frequently, especially on business trips. The 1880 U.S. Census
lists his occupation as a book publisher, and eight years later he was dabbling in real estate. The pioneer continued both jobs
into the twentieth century, until he died on June 23, 1903; he was 79 years old. Anton Roman is buried in the Mountain View
Cemetery in Oakland. His wife survived him and later died in San Francisco on March 21, 1925 at the age of 79. Their children
continued living in the San Francisco Bay Area.

http://shs.blogs.redding.com/2016/09/californias-oldest-bookseller-originated-at-shasta/
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This sign marks the historic site of the Callaghan’s Block in Shasta. The Shasta Book Store owned
and operated by Anton Roman would have been one of three stores located on this lot inside
Callaghan’s Block. The sign was placed by the Shasta State Historic Park. This photograph was taken
on May 26, 2016. Courtesy of Jeremy Tuggle.

Anton Roman the noted California bookseller had an amazing legacy which survived him and his book store, although the
business changed owners over the years, it remains one of the oldest businesses in San Francisco according to Books Inc. On
their website they claim the following: “Books Inc.’s origin dates back to the Gold Rush Days of 1851 when Anton Roman struck it
rich in Shasta California and set himself up in business selling books. That small bookstore was moved, bought, sold, burned,
rebuilt, renamed and became Books Inc., as we know it today in 1946.” That’s quite an achievement for California’s oldest
bookseller which includes a Shasta connection. There is a timeline on the web-site as well which documents each and every
change the business experienced since being founded by Roman.

http://shs.blogs.redding.com/2016/09/californias-oldest-bookseller-originated-at-shasta/ 3/4
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2016 - Books Inc. in Santa Clara Opens in July 2016

2016 - Books Inc. Wins Pulbisher Weekly's Bookstore of the year for 2016
2015 - Books Inc. Announces Santa Clara Location to Open in 2016
2015 - Ber‘keley Store moves to Shattuck & Vine
2015 — Compass Terminal 3 Lease Rewarded to Books Inc.

2011 — Compass Books opens in New Terminal 2 at SFO
2009 — Berkeley Store Opens
2008 — Store in Stanford Shopping Center moves to Town & Country Village, Palo Alto
2006 — Opera Plaza Store Opens
2004 — Alameda Store Opens
2001 — Disney and Mountain View Stores Open
2000 — Burlingame Store Opens
2000 — Michael Grant dies suddenly.

1998 — Chestnut Street Store opens in the Marina

August 1997 - emerged from Chapter 11, under ownership of Michael Grant, Michael Tucker
(4 stores)

1995 — Market Street Store Opens, Compass Books/Bzinc open in Terminal 3 at SFO

1995 — Lew Lengfeld dies, leaves company to employees, Michael Grant and Michael
Tucker; National Chains colonize the West Coast. Chapter 11 bankruptcy filed in effort to
restructure, and save company.

13 of 15 stores closed. All Southern California stores closed
1976 — Laurel Village Store Opens on California Street

1974 — 26 stores in the West



1963 — Books Inc. inducted into the “100 Year Club” at the California State Fair
honoring business that had achieved 100 years of operation
1957 — Opens store in Palo Alto at Stanford Shopping Center

1955 — Begins expansion to Seattle, Southern California, New Mexico, Dallas, & Denver
(Hartman's, Hunter’s etc...)

1950 — Books In;: begins 1* commercial TV book review program. Lew Lengfeld host
1950 — Ted Lilienthal Leaves the business
1948 — Leon Gelber dies, Books Inc. merges with Gelber-Lilienthal.
1946 — Barbara Thompson and Lew Lengfeld establish Books Inc. in the Fairmont Hotel

1925 — Harry Robertson sold store and stock to Leon Gelber and partner Ted Lilienthal
(Gelber-Lilienthal, Inc., 336 Sutter St.) who establish Lantern Press

1924 — Alex Robertson Dies
1906 — San Francisco Earthquake & Fire destroy original Montgomery St. store
1891 — Robertson bought out his remaining partners
1882 — Pearson and Roberison’s (bought Roman’s stock)

1880 — Anton Roman republishes Overland Monthly but sells his shop to George Billings
1879 — Anton Roman Booksellers combines with Robertson’s and a variety of partners
1872 — Roman first publishes Mark Twain’'s Roughing It
1870 — Roman sells Overland Monthly
1867 — Anton Roman establishes Overland Monthly (edited by Bret Harte)

Publishes Harte's “Luck of the Roaring Camp”

1863 — Anton Roman begins publishing



1860s — Hires Alex Robertson as assistant

1859 — Grand opening of Anton Romans’ on Montgomery Street

1857 — Anton Roman establishes San Francisco Store

1851 - Bavarian publisher and book dealer, Anton Roman, struck gold in Shasta City, CA
December 1851 — Anton Roman founds Shasta City bookshop



Legacy Business Registry Case Number 2017-000184LBR; 2017-000187LBR

February 1, 2017 Hearing ArtHaus Gallery; Books Inc.

Filing Date: January 3, 2017

Case No.: 2017-000187LBR

Business Name: Books Inc.

Business Address: 3515 California Street

Zoning: NC-S (Neighborhood Commercial, Shopping Center)/
40-X Height and Bulk District

Block/Lot: 1035/001

Applicant: Michael Tucker, President
1501 Vermont Street
San Francisco, CA 94107

Nominated By: Supervisor Mark Farrell, District 2

Staff Contact: Stephanie Cisneros - (415) 558-6625
stephanie.cisneros@sfgov.org

Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Books Inc. is a local independently owned, neighborhood-centered bookstore. The bookstore has been
around in San Francisco under various names and ownership since 1857, but was not incorporated as
Books Inc. until 1946. Presently, Books Inc. has three locations in San Francisco: the Marina District
(Chestnut Street), Downtown/Civic Center (Van Ness Avenue), and the oldest San Francisco location in
Presidio Heights/Laurel Heights (California Street), and eight other locations throughout the Bay Area.
The three San Francisco locations have proven to be important assets to their respective neighborhoods as
a place for locals and visitors to purchase books, newspapers, magazines, or attend events such as book
launch parties for local authors and in-store events for readers of all ages. Each neighborhood store
reflects the needs and wants of the community and employs one or more literature specialists who host a
variety of bookclubs, storytimes and events and have become great resources for patrons looking for their
next read. Books Inc. business model includes an event program that puts on upwards of 1,000 events
each year for patrons of all ages and has come to be taglined as “The Experience You Can’t Download.”
The business model also consists of maintaining close relationships to local schools, conducting book fairs
on school-sites as an opportunity to help school PTA’s and libraries raise funds while bringing the
independent bookstore experience onto their school grounds. Books Inc.’s main objective with conducting
book fairs is to foster excitement about books and spread the love of reading. Community involvement is
an important piece of the Books Inc. business model as the business continues to develop partnerships
and close relationships to local schools, libraries, and organizations surrounding each store to promote
and foster literacy. Books Inc. also gives back to a significant percentage of profit ever year to local
schools and organizations in return for partnering on literary events. Books Inc. has proven itself to be a
successful independently-owned bookstore in San Francisco with strong ties to the community in which
each store lives and a business model that is based on maintaining these strong ties and incorporating a
neighborhood-needs and wants atmosphere.

SAN FRANCISCO 4
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STAFF ANALYSIS

Review Criteria

1.

When was business founded?

1946

Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Books Inc. qualifies for listing on the Legacy Business Registry because it meets all of the
eligibility Criteria:

i.  Books Inc. has operated for 71 years.

ii.  Books Inc. has contributed to San Francisco’s history and identity by continuing to
operate as an independently owned bookstore with a unique business model that
promotes literacy and education in the neighborhoods that each store serves. Books
Inc. has proven to effectively stay involved in the community through its close ties to
local schools and through its neighborhood-based stores that offer programs and
events that reach out to all ages and hire literature specialists who are able to share
their knowledge through book clubs, storytimes and other events that promote

reading. The mission of Books Inc. is to foster literacy, and this mission is carried out
through the

iii. =~ Books Inc. is committed to maintaining the physical features or traditions that define
its business model of selling books and hosting events to promote and foster literacy
for all ages.

Is the business associated with a culturally significant art/craft/cuisine/tradition?
The business is associated with the tradition of book selling and hosting book-related events.
Is the business or its building associated with significant events, persons, and/or architecture?

No. All three San Francisco locations have not been previously evaluated by the Planning
Department for potential historical significance. The properties are considered “Category B
Properties” that require further review per the Planning Department’s CEQA review procedures
for historical resources.

Is the property associated with the business listed on a local, state, or federal historic resource registry?
No.

Is the business mentioned in a local historic context statement?

No.

Has the business been cited in published literature, newspapers, journals, etc.?

Yes. American Booksellers Association, 7/13/2011, “The Oldest Bookstore in the West Turns 160,”
by Karen Schechner; SF Weekly, 8/14/2015, “Not Dead Yet: The 10 Oldest Businesses in San
Francisco,” by V. Alexandra de F. Szoenyl; Publishers Weekly, 4/15/2016, “BEA 2016: Books Inc is
PW’s Bookstore of the Year,” by Anisse Gross.

SAN FRANCISCO 5
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The 40t anniversary of Books Inc.’s California Street (Laurel Village) location was recognized and
celebrated by Senator Dianne Feinstein and Nancy Pelosi in 2014.

Physical Features or Traditions that Define the Business

Location(s) associated with the business:
e 601 Van Ness Avenue
e 3515 California Street
e 2251 Chestnut Street

Recommended by Staff
¢ Business model that consists of running the independently-owned bookstore’s locations on a
community needs basis, by maintaining relationships with and supporting local schools and
organizations, and hosting events for all ages that promote and foster literacy.

SAN FRANCISCO 6
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Historic Preservation Commission
Resolution No. 847

HEARING DATE FEBRUARY 1, 2017

Case No.: 2017-000187LBR
Business Name: Books Inc.
Business Address: 3515 California Street
Zoning: NC-S (Neighborhood Commercial, Shopping Center)/
40-X Height and Bulk District
Block/Lot: 1035/001
Applicant: Michael Tucker, President
1501 Vermont Street
San Francisco, CA 94107
Nominated By: Supervisor Mark Farrell, District 2
Staff Contact: Stephanie Cisneros - (415) 558-6625
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BOOKS INC.,
CURRENTLY LOCATED AT 3515 CALIFORNIA STREET (BLOCK/LOT 1035/001).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to San Francisco's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and

WHEREAS, at a duly noticed public hearing held on February 1, 2017, the Historic Preservation

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

www.sfplanning.org

1650 Mission St.
Suite 400

San Francisco,
CA 94103-2479

Reception:
415.558.6378

Fax:
415.558.6409

Planning
Information:

415.558.6377



Resolution No. 847 CASE NO. 2017-000187LBR
February 1, 2017 3515 California Street

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
Books Inc. qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) as
it has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for Books Inc.

Location (if applicable)
o Not applicable

Physical Features or Traditions that Define the Business
e Business model that consists of running the independently-owned bookstore’s locations on a community
needs basis, by maintaining relationships with and supporting local schools and organizations, and hosting
events for all ages that promote and foster literacy.

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
000187LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED
on February 1, 2017.

the Historic Preservation Commission

I THomnin
Commission Secretary

AYES: Hyland, Johnck, Pearlman, Matsuda, Wolfram, Hasz, Johns
NOES: None
ABSENT: None

ADOPTED: February 1, 2017

SAN FRANGISCO 2
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