
Introduction to SF MRA Funds Finder Tool
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1. Level-Setting 
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1. Level-Setting 

Dec-23 Jun-24

Claims Paid Out $681M $784M 45%

Account Fees $32M $35M 2%

Funds in Active 
SF MRAs $534M $566M 33%
Assigned to 
Pool $371M $346M 20%

Total $1,618M $1,731M 100%

Claims Paid 
Out, 45%

Account 
Fees, 2%

Dollars Remaining 
(Funds in Active 

MRAs), 33%

Assigned to 
Pool, 20%
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1. Level-Setting 
Program Overview (Continued)

Dollars claimed
and paid for 
FY22-23 and 
FY23-24

3
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2a. SFMRA Funds Finder 
Goals
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2a. Funds Finder - Landing Page

Source: San Francisco City Option (n.a.). Welcome to the SF MRA Funds 
Finder. Accessed 4/29/24. 
https://sfmrafunds.sfcityoption.org/SFMRAFundsSearch.aspx
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2a. Funds Finder–Enrollment Page

Source: “RE: Hold for the Look Up Tool review and demo” (I. 
Staiculescu, personal communication, January 10, 2024) 
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2b. Public Awareness Campaign
Goals and Costs

Print Digital
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2b. Public Awareness Campaign
Goals and Costs (Continued)
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2b. Public Awareness Campaign
Costs and Target Launch Date (Continued)



3. Communication Plan
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